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Still further proof 
of the incomparable value of & 
COUNTRY LIFE to all advertisers 
who base their appeal on quality. 


STUART MANGER, ADVERTISEMENT DIRECTOR, GEORGE HEWRES 
LIMITED, TOWER HOUSE, SOUTHAMPTON STRERT. LONDON, w.C.2. 
TEMPLE BAR 4565 (40 LINES). 
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Again the certified average 


net sale of Vogue exceeded 


150,000 copies per issue 


for the second half of 1951 


Certified by 
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Advertising rates are based on 135,000 net sale 
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Lightning Strike Stops Glasgow Print Of 
‘Sunday Express’ 
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WEEK-END: ADVERTISERS’ REBATE 


tht days publication of a national 
ted strike action when, last 

‘ys was not published 

members of Natsopa 


Oughtor 


AS SALES SOAR mat ‘ 
ih thera Bete a9d WOMAN'S WEEKLY? | our busses 
ne the sng rice inrewe RATES INCREASE | tines s'n 
The page rate for Woman's 


a Seattnend on page 179 


New Law May Help To Freeze Out 
U nse rupulous Advertisers 


Organised advertising may find it easier, under legislation 
shortly to be introduced, to expose unscrupulous traders and 
denounce fraudulent offers. 
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PRESS NEWS AND PROSPECTS 
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Sales built up on reader confidence 


A vast—and wholly feminine—market, 
ready made for advertisers who 

think in millions .. . and who demand 
a more-than-average return 


for their. money. 


AN A.P. PUBLICATION e PAGE RATE £600 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON, E.C4 
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ODD SP@T 


A large animated § neon 
sign, the first ever seen 
West Africa, has been switched 
on in Lagos to publicive 
Hercules cycles 

Coverimg an area of 1214 
feet, it shows @ native pedal 
ling a bicycle. Crenerators 
were shipped from England 
with the sign components 

Hercules officials in Lagos 
have agreed with the police to 
switch on the sign only for a 
few minutes each night for the 
first few weeks to check “inva 
sion” by natives from the bush 
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What Manchester Thinks To-day ... . 


Ovaltine Copy P ~aised: 
Women Like "Modest Ads. 
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Display Theme On 
Ad. Slogan 


Footnote: Ovaltine agents are 
Saward, Baker & Co., Lid 
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To Sell Big 
They Start Big 


In America 


Members of Hull branch of the 
Incorporated Sales Managers’ 
Association were given a new 
slant on American business ad- 
vertising efforts by R. B. F. Muir, 
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Colman Ltd., when he told of his 
recent 10,000 miles trip through 
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Good Housekeeping 
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Advertising And The 
Marketing Process 


VROM time to me it is a good thing to have brought home 
1 business of many parts. For 


to us the fact that selling 
although advertising ts one of the more important facets of 
marketing, without efficient distribution and proper handling at 
the point of sale it loses its full effect 
This point was emphasised by James B. Staniland, of the 
A ( Nielsen Co. when he told the Britssh Direct Mail Adver 
tusing Association that increased advertising alone does not lead 
to an immediate increase in sales 
Most impact on sales graphs, he asserted, ts mace by counter 
lisplay of nationally advertised lines bringing the customer into 
direct contact with the product 
No one in advertising need quarrel with this dictum, even 
¢ superficial thinking. Mr 


‘ 


though to may run counter 
Staniland was speaking of nationally advert sed lines, and he was 
at pains to emphasise that they must be advertised If the 
nanufacturer stopped advertising, he said, sales would drop 

His observations were a salutary reminder that advertising 
nust always be viewed in its proper perspective if it is to fulfil its 
function effectively in the tota irketing process. The more 
this truth is recognised by the advertising business, the more 
effectively will advertising help to build and maintain sales, 
ind the more will it Command advertiser confidence To regard 
advertising as a@ means of selling that can operate in isolation 
from the other processes of distribution, and to imagine that 
by uself at can achieve all the desired results, is to court dis 
ilusion. Conversely, without advertising, in one form or another, 
no sales campaign could gain more than a limited success 

Mr Staniland’s reference to the “iunmmediate consumer reaction 
to counter and shop displays ts supported by long practical 
experience. The success of the “open access” system in the 
popular chain shops and the big department stores goes to prove 
that the public likes to see what is available, and as much of it as 
possible, before deciding t iy. It proves also that people will 
more readily buy what is pr inently and pleasingly displayed 
Self-service is but a development of the same idea 
elation to shop display is to provide 
attractive packs and point ile material and to make famihar 
m the customers mind the ames and qualities of the goods 
show! Advertising creates an inclination to buy, and enables 
a customer to recognise a product when it appears in the shops 
into action, and clinches the 


The task of advertising tn 


display transforms mnchinatic 


purchase 


@ ( hange of subscriber's address: / niorm the publishers three 
ur weeks ud ff ac f ™ h change of address is to 
Ae effect, and ‘ re n full as well as new address 
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To-morrow’s Topic 


Plans for a world childrer Princesses” 


advertising council n point : 


Newnes-Pea . ha 
kR' PORTIS f 1 America Made publishing ; —_ 
nq tainly it added indreds if 
the creauor ot oan ; isands to tt 1 . 
International Advertising There was a t ¥ ires 
( our is Viewed aS a Cefinite f world scoop _f s we 
possibility following a State Nited to the grea 4) News 
ment to the Americ Adver papers Now, tl c r 
using Council that at least nine tant agazines 4 fering {he 
other nations are interested in held and their success has s 
a world-wide organisation posted th a ‘ w caltoria 
Phillippe de Vendeuvre, re approach {0 : pate 
> ‘ readers! Pp 
sentative the |} h Ass 4 
t 1 of Adve as told a — — 
| in that 61M s of 
group have show fetinite Launderers plan 
terest ’ we WOTk 2 carried 
n by the Ame counter-attack 
A recent ¥ { » Europe ¢ 
Allan M. Wilson. of the Advertis ITH the advent of 
ng Counc had stimulated has become known as “the 
enthusiasm for an international shrinking pudiic purse the 
set-up laundry industry 1s fast becoming 
Requests for further informa sdverlising conscious 
n had been rece d from ad The situation created by the big 
vertising oOrganisat : mn (Csreat campaigns in Dy the Sclicrs ol 
Britain, France, Holland, Den domestic washing machines and 
mark, Belgium, India and the home washing detergents is re 
Phillipines garded by many launderers as the 
arly dev ments are ex eal menace to their trade 
pected Some regard the situation as 
not unlike that which faced ha 
— — — dressers when home-perm kits 
Leten ie Mitenin The were la inched w th powerful ad 
(merica Relations dads eee COS S08, oe ey 
- aageatscene pr adeage gr hairdressers they believe a 
jeveloping a technical pa Ete counter-campaign to be he 
answer 


programme to give Luropean in 
lustries American public rela 
forts Anow-how Discussions 


Petween 


resentatives of the P.R. Asso 


United States the task is 


described as selling Furopean 
management and labour on the 
/ » j 
need for expanded production 
_~ a a 


Life stories build 


magazine sales 


| ’ may be ex 
pected in the publication of 


life Story” serials in the women’s 


Unt compar vely recent 
times, these features were found 
MOSt CACIUSIVE!Y ? Sunday 
newspapers—-but they are now 
recognised a’ a) ’ ci iia on 
builders for SOME classes of 


periodicals 
Best sales cl 


ers are 
serials dealing w the Royal 
Family. and especially the Roval 


It is significant that the newly 
formed Self Service Launderette 


Association has shown that it is 
in no doubt t t the vaiuc f 
collective advertising 


A; the moment al! the members 


operate Bendix Launderettes 
Bendix, of course, are already 
large advertisers of their domestic 
washing machines, and in some 
of their ads. they make ment } 
of the laundereties which us 
their equipment The Associa 
tion, we understand, is to ask 
Bendix to extend these entions 
as part of the sche to tell the 


public about launderettes 


— — -_ 

The setting wu Natior 
Publis g Tru for W 
suggested in memora am of 
working pa on Ww ahlic 
tions, One fu n ¢ Trust 
“ iu ‘e fo , c , radi 
press, radio and film campaign to 
stimulate the reading of Welsh 
books and pertodical 


SUPREME IN THE 


WEST COUNTRY— 
Largest Daily Net Sale 


COMPLETE MARKETING DATA FROM LONDON OFFICE: 
00 FLEET STREET. TEL. CITY 4975 
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ADVERTISER'S WEEKLY 


daily 
net sale in 


the world 


daily inch 


per thousand 


space rate 


REPRODUCED BY PERMISSION 


OF BERTRAM MILLS CIRCUS LIMITED 


January 31, 1952 183 | eC | 
~ HIGHEST 
y : 
<3 fF : 
{Pp : 
& 4] i > 
. 4 
» ff Rar ; 
~ / on »~ 2 “wg je “sé 
Ra f sy =, aD if 
SS = . ; fe 
. , | ‘ 
ug! rN , 
. 
“4 7 
e 
t 
; ae 
A 
7 
Ss Se 3 
| : a 
- \ 
ad P| 
4 “= 
a _ 
: 
Daily Mi —— 
al irror . 
y ie 
=a 


A NEW CENTRE GROUP NOW DOMINATES 
THE SPENDING PICTURE 


Full employment during and after the war has 
altered the distribution of «pending power. 
Although the extremities remain, the bulk of 
spending power is with people in the B, C and D 
groups. The effects of this change are analysed 
in a booklet recently put out by Picture Post; 
This article is a summary shu 
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Simple A, BL © 


Wellto-do. Over 01,000 per 
annu 
Middle (© bass £650-01,000 
per anoum 
lower Middle Class. (400 > ‘ ee ‘ D¢ lass 
£650 per annum he _ 
Working Class, £4 10s.£% ~ 2 soe Vewly Enriched 
per week 
Poor Under €4 10s. per 
week 


) 


Position Of 
Industrial Workers 
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still spenders, but have frequently 
7 ceased |t Cc Sa VE anything ! 
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+} *pensity suave hey 
4 ve Via J stan 
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7 F . c Z have occurred in 
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ee ' t i t ! exy v either ttle gress. brands ve now 
ne { It if ' ed ¢ t tec ined stablished 1 nselves and 
y ‘ , , “ : « ending capacity of achieved acceptance with the B 
* , Pe 1 doch stec ind C groups. Naturally, where 
‘ae tt , j 4 ‘> ’ P woth { ict he bend e« y ip ought 
oe , » j . rw apy K { Kh { j ' , is af erc disc 
> . t t , j t ‘ sSCN continue to do s There is 
L ‘ ‘ est ” In t « < s sigm reason t belies that these 
tan he . t that w rec x if ire now any less brand 
#, t that t CTE SE expend conscious than any other group 
ie 3 t ' rhet drink. t . isehold On the other hand. w the 
og t goods, footw .?P high wages of a substantial sec 
ae d Ht ‘ i t od CTCases tron f the D class workers has 
: i Nur ' ‘ ree t ate ecruited them to the spenders 
a : 7 p kev reas found, re 1 tue s ‘ up, they started wit! ick 
os 1 a ! pis ep . ae 1938 and Indeed ground spending pattern con 
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Now that it is becoming clear t ' 
: em that their new ear gs are 
a” kely to continue, the ema 
situ t ? } w! ur wise T uf an 
. » B class ers Ww work hard to develop 
. irate t purchasing habits 
. i4 The picture wh emeree ‘ 
n wee Ipp t the B and C members of the 
ee ' P ivertisere 5 et ‘ ind “oat = vols \t present Ypenders grou -_ re "eg 5 
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: ¥ CONC e “ early Certainly the spenders group 
: « " ‘ FE class id sweeper 1s a whole nust provide for 
: Now i 4 — f this new i gical, therefore. to view nany years to come the main ‘ 
" group is of the greates ‘ ) iss narket, not only for good brands 
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< te ! ) group has been ‘ ‘ H Spenders is we is for clothes and shoes 
fa ! ! x and the patte s i the N § Ie ic thee The approach to the spenders will 
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1S$ ADVERTISERS WEEALY 


Contact is easy 
when The Illustrated 
London News 

has done 


the silent selling 


FIFTY-TWO TIMES FACH YEAR 
THE ILLUSTRATED LONDON NEWS 
goes in yreat volume to every country in 
r information about the 
oducts of British tirms — 
ing the way tor the visits of sales executives 
» set out to establish new export trade 


connections There is no substitute for 


the world-penetration of this publication. 


First and greatest 
illustrated newspaper 
in the world 


r, INGRAM HOUSE, 1 Ss SIRA ~DON, W.C.2 Tel. TE Mpk 
ESTER OFFICE ss MARKET STRE c| Bieckfriars 4109 
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Commemorative Books— 


How To Interest Readers 


pride of the founders, though 
no doubt such 


ome by-product 


gratification | 
over 8, most inu 
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CLEVER COMBINA ns of full 
with admirable r ds 


j jrawings w ich and 
cnaracter 
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development 
models 


Never get 
the inclinatior 
down and return to 


two pages, in 
in introduction by the chair 
in. The next six are on a gr 
reen antique and tell 
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words of 
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characteristic Fric 

sketches Descrip 
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n full colour follow ve th 
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The County Paper of Kent 
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LONOON . 


MAIDSTONE 
80 FLEET STREET 


Sydney Lee 


cye why not 
ect movement into prin 
week the 
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And 


Gratify Founder's Pride 


¢ sun, and benecatl Kenna 
ys of Exete This distinc 
ness $ protected 


Shiu 


tied 


hand corner all so simple 


t so 
nside nearly all 
half tones-—an 
businesses of this 
afford The colour 
me of the illustra- 
hot,” but others 
Excem for the 
ton which is set in 
talics (not perhaps the 
for art paper) the 

n Gill, with 


thon few 


could 


headlines 
was printed by 
(Exeter) Lid 


al . . 


SINCE MOVEMENT attracts the 


when appropriate, 


American 


PRINT REVIEW 
by 


Brian Hilton 


achieved it in a folder to stimu- 
late the interest of space buyers 
Under the headline News 
week moves into the picture” 1s 
ries Of three small photo 
¢ illustrations A cellulose 
acetate overlay carnes an outline 
drawing in red of the cover of 
the paper. The folder is folded 
short to reveal these pictures on 
the right, but as the 
opened it draws the red cover 
into position squarely over the 
photographs—thus Newsweek 
moves into the picture 


cover is 


Joun Swain & Son, Lid.. the 
process engravers, have produced 
a simple guide to buying appro 
priate blocks Before tl 
this information was avail 
young men through many books 
distributed by process engravers 
To-day such books, like type 
specimen books, are hard to come 
by Additional copies of this 
booklet are offered at 3s. 6d 
There should be many takers 

Not too technical, the booklet 

its title “to save you 

money.” and :s an ex- 

ample of handsome booklet de- 
sign into the bargair 
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NONERTISERS WEEALY 


Still miles ahead... 


~— AUSTIN 
nf —s vee toe 
Sepere om ret 


...they keep on using it 


— 


because it sells. 


They litthe knew, when they first used The TATLER 
that it repre ented a dec ision which would 
x contirmed by time as well as by manv of 


the most able adve tising people ot successive 


decades. There is noth ng xperimental ibout 
The TATIER they use it... they keep 


on using it 


~“TATLER 


WwW CARPENTER, AD\ ISEMENT MANAGER, THE TATLER, 
senaiincce SFE, 195 STR LONDON, W.C.> (TEM. Bar 
MANCHESTER OFFICI MARKET STREET (Blackfriars 
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ADVERTISERS WEEAI 


THE BROOK 


CONTINUOUS 
FILM PROJECTION 
CABINET 


FOR 


BRITISH INDUSTRIES FAIR 


and other exhibitions 


1952 


Film can be projected continuously or projection 


can be automatically arrested after each showing 


The projection mechanism can be built into a stand 


desizn it desired 


For hiring charge and full particulars write to 


SOUND-SERVICES LTD. 


(AN ASSOCTATE t Me FILM P 


GUILD HOUSE, UPPER ST 
LONDON, WC > 


RODU¢ 


MARTIN'S LANI 


ERS GUILD) 


film Library and 


oY KINGSTON OAD MERTON PARA, 

LONDON, SOW LIBerty 4291 
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16 Agency Relations Tips 


kor Advertising Managers 


N ! agen 

| ‘ } ; rea 
{ ! i { of 
1CCOU I A New 
Y ork ted thes f lo's” and 
} ts [ } inagers 


Mutua ind mutua 
f j i agent-clicnt 
na true partner 
1) yoru ige you 
igen to fee you ipany is 
< pa t if appre 
if you do 
gen “ | tter jod 
> Ope “u book 
j ger S how you 
sines f i 
fit and sales f 
weekly breakdow 
shects t 
iNi« larket } 
tuations 
1) de whet | z iS 
nid iche j ceplanc 
wdia then hold 
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4. In ndedness 
Don't let th ’ AcIusive 
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<\% ' y ads 
Require the zg » w th 
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ark d 5 pr 
ns cla c 
¢ «¢ manage? 
j the wtior 
K they kh ‘ ‘ act fi 
y work d ind) firm 
with the ag \ weak adver 
gmanag nu npany 
t iuse | dox h ~ what 
x nd can 
kee t sold 
t ad the 
6 Sper vem 
(; t know tl \ le on 
accou Work deas 
with ne 4 man 
WSIS 
Require ‘ € nt 
Ar ’ 4 ‘ 4 ou 
wit salesmen s w at 
work and tak man 
< en to 


4 ‘ ' pa 
cula du pla 
ne 
8 ou hu 
, Ad sing 
‘ are atiy ’ s innot 
w ‘ B Sira I \pec 
yay €NX < quit 
\tra ce 1) ke ex 
wn demand it 
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Ip 
ng oa n 
ne Does 
your staff k ‘ y abou! 
Py art ‘ ! duction 


sdge the agency s work DD 
mM cAapect uc deas and plar 
t n you agency Ma you ¢ 
siWays accept imntac Offer 
‘ ketive criticisn 
10. Fix responsibilts mor 


Wt. De et the agency wg 
omplacer Require frequen 
i gress ree ts lake mventor 
fw Status of your account al 


SINTEEN “do's” and “don'ts” 
for advertising managers who 
want to get the best out of their 
agencies were uncovered in a 
recent “Printers’ Ink” survey. 
They are summarised here. 


egular ntervals Encourage 
agency Staff and group meetings 
m your prodiems to keep Ut 
agency from lapsing a on 
man Caretaker Operation 

12. Sell your top management 
on advertising -constantly. Stab: 
lity of top management in chent 
companies ts important 

13. Do not play agencies 


Biz 


agencies Say 


againsi each other 


employing 


ACCOUNLS 
several 


they do not do it it you have 
a multiple line assigned to on: 
agency, never let the agency fluff 
off the items that have smal 
appropriations Make the 
agency consider potential as well 
as current volume But if you 
have a specialised job your p 


sent agency can't readily adap 


itself to handle, consider employ 


ing another agency 


14. lour business is not tox 
different In some respects it 1s 
but successful agencies satisfac 
torily service a Variety of 
accounts. Most businessmen a 


idaptable, and businesses 
have basically the same problems 


most 


ind many of the same solutions 
Part of an agency's service *s 
applying the know-how learned 
from Many accounts to the pr 
biems of cach 

1S. If agen relations become 
ned, correct the wrones be 
fore it becomes too late. Develop 
of sccoount stability 
gency for better wors 

ation. Do not expec 

to do everything 

duties according to you 
knowledge. skills and staff-—-and 
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complete daily coverage of the whole 
Province is given only by the local papers. 
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NORTHERN IRELAND 


»< SAVES AND EARNS ! 
DOLLARS FOR BRITAIN 


An integral part of the United Kingdom 


lreland 


and Northern 


Britain 


Great 


of 


Its) major industries—Agriculture, Linen 
Manufacture, Shipbuilding, Rope Making, 


Tobacco Manutacturing, Engineering, Aircratt 


Construction, the manufacture of Textile 


Machinery, and many other smaller 


industries—continue to play ther full 


2 
. 
; é « part to win the bottle of Britain's economic 


recovery 


The total value of the Imports and 


| Exports of Northern Ireland during 1|950 

- i amounted to £402,360,000, or in other — 
iii ‘ . 
words, an average value of the trade of | i 


exceeded £7,700,000 a 


Ireland 


Northern 


week. 


The industries of Northem Ireland bring toe 


high wages to the workers, who, therefore 


| have money to spend—o market of splendid iat 


— 
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P! SSIMISM is no part of the Ulster- 

man’s nature. When times are diff- 
cult and circumstances stern he calls up 
his reserves of resolution and goes mght 
ahead. In the United Kingdom, of which 
Northern Ireland forms part, a cold 
economic wind is blowing The fight 
against inflation carried to the danger 
point is “on,” and Governments, industna- 
lists, workers, indeed all classes of ciuzens 
are 1n it 

The situation in Northern Ireland at the 
opening of 1952 is a mixture of conflicting 
factors. On the one hand unemployment 
is regrettably high. So ts taxation, so are 
prices. The “tightness” of money and the 

hortages of materials operate on both 
sides of the Irish Sea 

But there are some substantial items on 
the credit side: 

The Government's attack on the unem- 
ployment situation is being continued with 
undiminished vigour. The many new 
industries that have been established since 
the war are producing a wide range of 
goods and providing work for many thou- 
sands of men and women 

The assistance given by the Government 
to firms setting up new productive plants 
9 expanding their manufacturing opera- 
tions has thus proved a good investment 
But the industrial expansion programme is 
by no means “through.” A considerable 
number of factories have been built by 
the Ministry of Commerce and are in pro- 
duction: still more will be erected in 1952 
American firms are showing interest in the 
facilities existing here. An important 
company in New York State, engaged in 
the manufacture of abrasives, has decided 
to take over a Government-built factory 
just outside Belfast 

Given an adequate allocation of steel, 
the shipbuilding industry hopes to con- 


—says SIR BASIL 
BROOKE, Prime 


‘Fight against inflation is ‘on’ 


Minister of Northern 
ireland, in a message 


to ‘Advertiser’s 
Weekly’ 


Struct a greater number of ve 
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At present there ts a dearth 
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is every reason to expect that 
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a contribution of immens¢ 
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productive resources of Nort! 


will be used to an increasing exte 
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Civic leaders 
are optimistic 


Lord Mayor of Belfast 


THe crry OF Belfast, capita { 
Northe Ireland t kes 


gh rate of p 
+ So essen 
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coonomic re 
he British 
nation at the 
present time 
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the happiness of our people 


J. HW. Nerritt, U.P POLS 
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Mayor of Londonderry 
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Uister’s farmers have increased their contribution 


to the United Kingdom food pool 


by Rev. the Rt. Hon ROBERT MOORE, M_.P., 
Minister of Agriculture 


Y ) 
Continued on page /4 


enterprising new generation of farmers is ensuring the future of agriculture in Northern 
and. Among their activities has been the organisation of young farmers’ agricultural shows. 
The photograph shows a parade of prize cattle entered by young farmers. 
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ADVERTISER'S WEEALY 


Government is building more factories to ensure 


full employment and boost trade 


Despite increasing trading 
difficulties, Northern Ire- 
land industries have had a 
satisfactory year. The Min- 
istry of Commerce, which 
contributed this article, is 
encouraging new industries 
by providing factories on 
lease or for sale. It is also 
investigating means of 
overcoming the higher 
transport costs that are 
some manufac- 


keeping 


turers away from the 


Province. 


_—. year 19S] in Northern 


Ireland industry has been 
one of progress moderated by 
many difficulties yet to be 
overcome 
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The prospects for the engineer- 
ing industry have improved dur 
ng the past year Whereas in 
the ¢a nonths of 1950 ec 
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Thirty-four marketing areas give complete 
coverage of the six counties 


by B. D. COPLAND 
of London Press Exchange Ltd. 
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Edenderry 
Breda 
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inhabitants 
are only 
United Kingdk 
populations 
the counties. Lond The Belfast Conurbation 
ye and Fermana 


POPULATIONS mm CACEsS 


assume that cach 
igiand is based 
have no figures 
nany vil.ages there 
Ze is 
Ireland Census 
and villages 
the rural dis 


reached 


Census reports 
dentally, the smallest 
cal division in Northern 
s the district elector division 
which = corresponds i some 
easure to th English civi 
parish but lacks any elected body 
Il——-DISTRIBUTION OF 
RURAL POPULATION 


4t 


POPL LATION DISTRIBL TION, TOWN AND COUNTRY 
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How Irish linen is 
promoted in U.S. 


by G. A. E. ROBERTS, 
Secretary, Irish Linen Guild 


THI 


so far as public opinion ts 


best commodity to-day, 


commodity 
frequently ind 


advertised It is not 


concerned, is_ the 
most exten 
sively 
sufficient to make the best pro 
duct for a particular purpose 


The world, or that portion of it 


soercasts Summer Showers tw 
ond on 
IRISH LINEN 


Ss VOM Ad 


we a an 
‘ 
Foes 


This black-and-white newspaper 
advertisement is one of a series 
designed to support the maga- 
zine advertising. 


The Irish Linen Guild, a co-operative organisation representing all 
sections of what is one of Ulster’s most important export industries, 
exists entirely to promote the sale of Irish Linen throughout the 
world. The campaign in North America has recently been reviewed 
and a new marketing policy is now operating. 


selected by the manufacturer, 
must be told about the product 
igaim and again 

The linen industry of Northern 
Ireland, conservative though it is 
was quick to realise 


mportance of this principle 


to the ndustry aS an entity 
It y vears ago, a co-operative 
AM pi was organised to pro 
ote i extent the use of Irish 
nen throughout the U.S.A. which 
1S always been one of the most 


nportant markets 
The experience gained resulted 
the formation of The Irist 
Linen Guild, which was charged 


th h 


r f+ 
hwous h 


ranches © 


with the responsibility 


rganising Irish linen propa 


uighout = the world 
The Guild has been in existence 
‘ ilmost 25 years and is to-day 
onducting in soextensive can 


paign in the U.S.A. on the basis 
a yearly expenditure of almost 
$300,000 wh 


¢ campaigns of 
smaller dimensions are also being 
carried on in Canada and in 
Varlous countries in South 
America 
At home, by which I mean the 
United Kingdom as a whole, the 
Guild's work is chiefly concerned 
nN present circumstances, with 
three activities One of these is 
the protecting of the 
t During the past 
ea the Guild has i 
succe ssfu ga pro 
ig several retai] distr 
Ww have been found guilty of 
applying the description “linen 
1 non-flax product A second 
activity is concerned with the pre 
paration of literature dealing 


ifacture and virtues 
f Irish linen and intended for 
the guidance of assistants in linen 
departments of retail 
ments throughout the 
A third activity is the preparation 
and distribution of educational 
material dealing with the manu 
facture of linen in a manner 


with the mar 


Port Mis 


which will j esting to 
school childre 
The campa: ¢ United 
States is obvi rime om 
portance, not the linen 
ndustry, but to tl on on its 
drive for dolla A sian of this 
mportance the f that the 
Government of Northern Ireland 
contributes (£30,000 irly to 
wards the can gn hour one 
third of total ex id 
An adver paign fi 
an industry p yroblems 
which are not tered in a 
campaign fx fed article 
nade up in lard packing 
ind sold at a fixed ce. Further 
we are dealing w roduct for 
which there ts 4 nal demand 
fluctuatior 
Before en ‘ on the pre 
sent campaig Irish Linen 
Guild decided ' i nation 
wide survey / f the US 
marker fi The survey 
consisted of 1 question 
naires and vs with more 
than 2.500 fa epresenting 
i scientifica ted sample 
throughout y Towns 
and cities of a 1S well as 
farm ind reas were 
ncluded 
The Gu a careful 
study and a f the facts 
developed y. and ad 
vertising p ide accord 
ingly P ‘ e-onentated 
where j emed advis 
able in view vey results 
The Guild a lertook what 
considered ips the most 
nportant n ‘taining the 
maximum vv m the ex 
penditure mad the survey 
Iwo specia ts were pre 
pared and d-—-one ad 
dressed to s igement and 
one addres retail sales 
assistants | hooklets con 
tained specif gestions of how 
the facts 1 by the survey 
point to t h store mana 


ger can ck 1gs each retail 


Exciting Sov 


Wide Shopping Evers | 


Full colour advertisements in 

national magazines spearhead 

the advertising, which generally 

ties up with store merchandising 
efforts. 


ussistant can say which will help 


them obtain a greater volume of 
Irish linen sales 
The Guild decided, for its part, 
that its campaign in USA 
should have a two-fold purpose, 
is follows 
(a) To stimulate consumer de 
mand for Irish linen of 
every kind by suitable ad 
vertising 
b) To enlist the active co 
“ operation of leading depart 
nent stores in various 
events to be promoted by 
the Guild It was appre 
ciated that the success of 
Guild promotions would be 
assured if retail outlets for 
Irish linen would tie-in with 
Guild advertising 
lt was decided, therefore, to 
support a number of events in 
the marketing calendar (January 
White Sales, Christmas gift sea 
son) and to organise some special 
promotions 
Probably the outstanding event 
wgeanised by the Guild in the 
new form of campaign was a 
national Irish Linen Week. We 
helieve that never before in the 
history of merchandising has a 
nation-wide promotional event 
scored such an outstanding suc 
cess in its first year as did the 
first Irish Linen Week in USA 
The leading stores throughout 
the country were g ample 
notice of the Guild programme 
for the week. Over 4.000 stores 
were sent advance proofs of the 
advertising organised for the 


event, together with suggestions 
for tie-ins in the form of news 
Paper advertisements display 


material and even suggestions for 
radio and television scripts 


The Guild also launched a Fall 
Continued on page 22 
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In 160 years the Belfast shipyards have 


grown into a major industry 


by Dr. DENIS REBBECK, C.B.E., 
Director, Harland & Wolff Led 


N 1791 William 


Ritchie But we must return to the Harland wut chon of 


came to Belfast trom Scot uneteenth century, to the yea hree vessels, and ceess of 
land, where he had been en 1853, when the famous Queens thes ships Venetian 
slan yn shipbuilding yard w Ss an ul 'S ¢ to 
gaged on dhe construction of Island upbuilding yard wa e , d 


’ first land dowa. William Rutchic nany mo BK t 


ships for a number of a ind his colleagues neve id down KB ‘Guster 
\ He sunched his first Bellast ittempted shipbuilding in any Ww um Wolf! » of an 
burlt ship, the “Hibernia ot ‘ naternial than tmber, and importan Liv yUSINE Ss 
, “Mr tons un July of the follow so they faded from the picture man, joined H and Re) and 
, ing year, and the largest vessel even greater epoch was beca 4 partne s later 
which he built. the James, to begin In miner mi ow 
4 iunched in TSI1O. was only 100 Ihe annual report of the Be ocledrate t . ‘ md it 
tons larger than the . Harb Commissioners [04 Na « ae mee 
3 Hibernia $55, freca rs oe a ri ‘ "4 
The Shipyard formed for Mr eing an insign e yard 
n . Neer th emplo fa i nor s 
5 Weekly Wages Hickson. on Quen’ nand, with SP Se ee 
Were £250,000 iubpatidine ma tnie evnneniee whic s know { on 
When Rit came Belfast scale than previously affords a argest shipyard vortd 
at the d of the eighteenth cen striking proof of the advance Vessels For Peace 
t ’ population of the ent of the Shipping nierest 


has Peen com 


And War The main erecting shop at 
ess than the total number of men) =menced in a spirit that augurs Ihe yard juinped f Belfast engine works of Harland 
Y yed in the Belfast ship W for its future success and th of tion of classes iE wort Ltd. 


vards to-day The growth « « nportance the vessels con ships, ime , carriers 


very 


j ner 


i ’ 1 ? j al ars A ‘ < ‘¢ f 
g industry The peak employ Robert Hickson & Co... owners Harland & Wo,fl < works at Cx taulds Lid. at ¢ ck fe 
1 ( n 


t figure reached at Belfas { the E it Street Iron Works Belfast are ‘ factu ot < Ant COVE 4 Cres 
»’y Harland & Wolff in 1944 was Belfas These iron works had ifge marine s ¢ id ind comprising ’ lifleren 
1.000 men, and the weekly been started with the intention of water tube bos fic gines types of spec sed bund sf 
wages approached quarter of a supplying iron plates for ships f ship pr id whic { Mave f ictu 
pounds Taking I id for borers, but as there was COMOTLIVES ! nary stee| Was. approximately, 12,500 
average family at five persons an insufficient demand, Hickson sngines. In hd e 18 ’ 
{ adding on a further consick decided to Start a shipbuilding = conside ‘ / tf genera On the s suilding side 
vie miber of tradesmen and ird of his own and so use the engineering (ee Islar work divided 
ndrivers. busmen and barmen products of his iron works. Mr Tt c < ps are into four shipyards w se Parate 
who supply ti needs of | Su) Edward James Ha provided w factuties nanagement, « p sing the 
’ j i ind cir d d. a young Yerkshire engince: fs anufac AC. and Musgrave Shipyard with 6 sliy 
ende nts su sing { ym shipbuilder becan D« nac pea here craft « ‘ 1 pa 
find a very large part of the nanager f Hickson’s yard wu switchge ete | R sation cnge excels of " 7 
City of Belfast to-day depends 1854 and bought the yard fron f <t { 1 zg ¢ bu the Qu Shipyard 
f Srosperity On a busy and Hickson in 1858 The tollowing Structural stec ‘ specially with 3 slips wi € specia 
“ valanced shipyard yea he Bibby Line entrusted equipped t 


Aircraft carriers are among the many vessels now being completed in Belfast 
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cn ; . id i j t very 
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ry 
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ey 
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Aircraft made in Northern Ireland are in 


service all over the world 


Pant ap’ | s 


by J. R. BUSHBY, 


Short Bros. & 


, sO is the Festiva 4 cas ! { d uph j i high 
A Hrita ed t ‘ < fitted to tt ‘ f j f<c Orth Sea 
ye pte ‘ work began t! se ’ ! ype: tis / 4 : ds are arked - Service 

dat st | al te 8 d - ss : = < ind i z Ses ye { work s 
t Castlereagh and the imstaita \t the firm’s main Q The withdrawa British 

ol ye ilised plant and | { tactor prepara work 0 4 Airway ‘ oration 
juipment ‘ erra produc “ { K flying i ces has 
i KX Ha $ Lid Na This med yet neant at a < { €X 
f i being bu ind BOAC S " type 
h } “ ‘ fesigin t w hic presents mica 
t ind t I c 4 At mn ‘ flying " ecome 
¢ contract for the d available “ea sirline 
f j ‘ umber of Sturge iva “ sw nsid ¢ flying 
juicke t ving a@ircral has ' rest Su d ’ equire 
f ‘ d \ ! a 
! 4 vilies m } th ‘ ive < 1 and 
. ' 4 f ve 7 oa quantit < t d i he j { new 
i pha 1 i sund d Mark V flying at wners, and prot imong 
t ‘ ve € allocated th cx Ira Ore « Airways 
! I Navy inder Weste f Aus i wit ale Se 
ua t 1 Defence irrang ’ etween Syd Brisbane 
Nortl 1 ! of | ‘ R ude ready f H ind Pacitice Islands 
4 ew du sm the rence It dy ™ S yuilt 
" it I \ \ fl ats of a < ym 
| Sealand tw rt ! 5 3 4 nted fleet 
‘ ; j 4 sa .cU i wilt r furthe 
| ‘ } lr ] id t n 1 “ ‘ I ‘ ' ans y 
| ! aw ilready delivered and \ { . ces hwards 
‘ Borneo, Norm i f Aust ‘ Vp 
' I ‘via. an aircraf { t ling a flyin us ce t 
‘ \ hed ‘ yw bemng cc ’ ! ( ‘a ind Japa lasman 
‘ t i ff a purchas } Emp Airwa w iintain 
j M ! East This pa i i ce between Auck d and 
" prey " s intended fk ise a Svadne nd We and 
fed | at deal i alt by a busine Syd “ Solent 4 ff gy boats 
. / i with widespread ha “ requ : 2 he 
{ ! h ind s cabins a f S t to augment es 
! ‘ 
h n 
bat ea ! SHORT FLYING BOATS ARE USED ON THESE ROUTES 
apr hee TYPE OF 
Neus Pe. age NTRY OPERATOR EQUIPMENT ROUTES 
New Tasman Empire Solent 3 Auckland, Sydney, 
. : { Zealand Airways Solent 4 Wellington, Fiji, 
Ww Tahiti 

: : \ Australia Trans Oceanic Hythe Sydney, Hobart, 

. ' : Airways Solent 3 Tasmania, Brisbane, 
' Noumea, Lord Howe 

‘ ‘ Island, New Hebrides 

{ “ d and Solomon Islands 
\ f , Queensland and Sandringham Sydney—Norfolk 

‘ North Territory Island 

\ 4 wid Air Services 
¥ . s che N Barrier Reef Sandringham Sydney—Barrier 
" ted I Airways Reef Islands 

ear Melfns | Argentine A.L.F.A. Hythe Buenos Aires, 
‘ bnown as A Montevideo, 

- 4 unos Asuncion 

sole ‘ ‘ Uruguay C.A.U.S.A. Hythe Montevideo, Buenos 
Coa in ae ‘ Sandringham Aires, Colonia, 

\ 4 subsid Punta del Este 
Newtow is ‘ ' Norway D.N.L. Sandringham Stavanger, Bergen, 
fucina lisht ‘ Trondheim 

ft of ce R Air 1 United Aquila Airways Hythe Southampton, 

Theses tanks. which give a Kingdom Sandringham Lisbon, Madeira 
n ore eff Solent 


Harland Ltd. 


Suva Fy ind Tahiut fron 
Auckland 

Aqui a Airways, Great Britain's 
miy evi fiving-boat opera 
tors, already employ Hythe and 
Sandringham class 


aircraft be 
tween Southampton, Lisbon and 
Madeira Toe ype with wreas 


trathe they have ordered a 
t which is now being 
pared for delivery 


It is also of interest that tw 


more civil conversions of th 
well-known Sunderland hay 
been supplied to an Argentine 
airline this year They are for 


use between Buenos Aires and 
Montevideo and northwards as 
far as Asuncion 

As part of an intensive sales 
demonstration, a Sealand amph 
bian 1s now in the Bahamas mak 
ing demonstrations before in 
terested potential customers in 
those islands This aircraft has 
flown throughout South America 
and has just completed, before 
arriving in Nassau, a tour of 
Canada where demonstrations 
were made in all the principal 
cities. Since the commencement 
of its tour in Trinidad last Janu 
is COVered 50.000 miles in 
380 flying hours and made over 
250 demonstrations. It had pre 
viously passed through — the 
Bahamas on its route northward 
from South America to Canada 
ind its return visit is at the 
special request of numerous in 
terested parties in these islands 

Arrangements have recently 
been made with the Air Ministry 
for Short Bros. to take over from 
the Royal Air Force some of th 
duties which have up to date 
been carried out by personne! of 
No. $7 Maintenance Unit at Wig 
Bay, Scotland This R.A.F. Unit 
was previously concerned with 
the maintenance and supply of 
flying-boats operated by R.A! 
Commands. Short Bros. person 
nel will replace all the Service 
technicians and will continue th 
work of maintenance and modifi 
cation of Sunderiands 

Though the British Overseas 
Airways Corporation have aban 
doned the operation of flying 
boats. other airlines have found 
n them a form of equipment 


eminently suited to their spheres 


wf operation In many cases 
these companies have added t& 
their flying-boat fleets since 
decision of BOA‘ was 
ant inced 
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IRISCOT LIMITED 


Successors to 


IRISCOT 


LTD. SUCCESSORS 


IRISCOT 


\ Successors to ANDREW A. WATT & CO... LTD. 
Established 


1762 


Directors Geoffrey Watt H. Lane P. W. Dickson 


C. Stewart-Liberty, Managing Direct 


Secretary : Alison Melvill 


Wholesale Wine and Spirit Merchants 


—_ 


Mineral Water Manufacturers 


Bottlers of GUINNESS, BASS & GAYMER’S CYDER 


LONDONDERRY 


BONDED STORES: C. & E. WAREHOUS!, BOND'S HILL 
OFFICES: SHIPQUAY SIREET 


Telegraphic Address: ‘“‘TYRCONNELI, DERRY” 


Telephone Numbers 2256 and 2257 
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Government Help 


PREMISES—The Government has 
tion a number of Factories for 
terms to industrial cor 
Jing additional employ 
labour Three of these 
4 situated at Coleraine 
astie, will be completed 
r units located at Belfast 
planned to be ready ir 
Government will be 

the provision 

ects in any 


nant may prefer 


approved cases 
made towards the 
sets-—premises plant 
wards the cost of trans 


nery to Northern 


Government-built foctory—now complete for BAIRF 


w Factory in! 


\ 


lhe Government of Northe 
welcome to industrialists s 


produc ti 
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Government-built factory for PARKINSON & COWAN LIMITED, Belfast. Gas Cookers 
1 Gos Meters 


4S-WEAR LIMITED, at Armagh. Woollen Garments 


Northern Ireland General Advantages 


LABOUR—An ample reserve of adaptable 


high-quality male labour exists Executives 
rn Ireland extends a cordial coming to Northern 


Ireland are assured of 
leasant and healthy surroundings and excellent 
eeking to establish a new P g 
‘ educational facilities for their families 


on unit. 
TRANSPORT—Rail and road services are highly 


organised Daily sh pping services (passenger and 
freight) ply between Northern Ireland and 


Great Britain and there are regular services to 
European and other world ports. There are also 
daily air services to and from principal airports in 
Great Britain 


ELECTRICITY AND GAS—Services are efficient 
and extensive 1 charges reasonable 


WATER—Abundant supplies of soft water can 
be had at a low 


Enquiries w welcomed by the Ministry of 
Commerce trial Development Division, 
Chichester H Chichester Street, Belfast 


Te Belfast 28271 
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They make pottery with 
a difference 


by Major H. S. CARRYER, 
Wade (Ulster) Ltd, 


People are surprised when they 


| pow disappointed most he supply of electricity \ re the insulators poles carry go into the Wade pottery at ' 
* people appear when the ne i ns of pieces z telephn wir if cables to «Portadown because of the 

fist enter our works. Instead ndreds of different designs = w electric quired. Buy absence of tableware! Above: a | 
«4 Bs. A . re : : \ ‘ produced acecding i ised t her than trical ceramics about to be ; 
; 5 t esis tolerances, they have Pas « clect I stance pushed in for firing. Below: A 3 
“ ian sgianhe- Penta gewaks t rigorous imspection Wade's su « thread guides die press where the individual 


ey are confronted with hu : ‘ ind ink shapes are made. 
ed of thousand ‘ rhe flexibility of the materia " “ fesh 

tor ! fern sk and methods of S fte an j ‘ 
1 huew ne mean the ire rat But why Nort | 4” 
rar ics f our products I the yw . < \ 


rl Ww t sta ila We produc ite d fed caref searcl 


- 
the highly decorative and passing through the works cou ducts of thts kind tunnel kiln with some elec- ‘ 


ou 


‘ he produ f f t wo main ty 


r equipment 


and factory 


mee 


Civic leader optimistic 


Continued from page 3 


| extend Ae ! Ne 
(ive t trac earty invitation to come t 4 n Nort l 
1) vy a , year we we donderry and inspect its faci ! Vestn ! 
y cw |e 1 shall be pleased to give fucts “ ountry ind a willingness to learn and 
tention to all wh s best suited se his dapt themselves. Here 


business men | 


they were 


< Gerald 8. Glower, J.P luce “y : tuction Naturally, new techn ques and 
od it und vl He is asked t stock Ip-to-the ninute nethods and 
P s very satisfied wit Ba ams carrying capacit ! — machinery were necessary and jn 
f the neces x y np £ s ! ne this espect in marticular the 
‘aca Agriculture finaily he is told that his credit Northern Ireland. Ministry of 
- The good work of the M Continued from page 4 coins wi "- ’ 4 * “A " a rts Bh « = r goes 
fc erm ping to « ‘ and close co-operation, made the 
cw j es N <r of the community do the the matt t nt venture possibic 
Ire ! ! ‘ ye ‘ t Zs IMpinge More strong'y Sma wonde the The establishment of such an 
es < ! manufacture pon the farmer “i part farme t see t urvy dustry acquiring and obtaining \ 
“ ‘ ke < set , the small man f whon “ d to-d K ‘ t he such skill in such a comparatively { 
f ve he f their f Northern Ireland agriculture is he result of nion small time js a_ considerable ? 
f ling of w ind ‘ ¢ greater part posed wit cs cause achieveme Apart from the ‘ 
Nort! Ire 1 1 M t | difficulties which confront 1 de not know f can difficulty of procuring and get 
vba “ ‘ person at the present time fill Kipling’s req f being ting together all the necessary YY § 
factones i donderry d ‘ “ ippreciated Practical.y able to keep his 1 when ail the complete training ‘4 
me CM w } seN vw he needs imported shout him are ¥ Was a Serious probiem } 
“ “ 4 va stuffs for his stock. art Despite tt is npossible to start with 
; nanufacturer w { i fertilisers for his cr have his progress, d yecrs ew and steadily build up ’ ‘ 
iva himself t | < <arce and dear for some { the feat? yedd l ¢ not for we had to fill the 200 ft. kiln 
Ww ige me recases hav Ss ! ei n t 


vasua Sea se 


Loendonderry has ' ! nay find necessary t t the str ‘ h the day possession of the factory was 
supply of skilled and « sh ilmost prohibitive. Now t finds its nent obtained, goods were being 
male lab ind ifs pubis s confronted with renewed they w nsw t nd despatched and something he 
ws compare fa f stec! from which his ead the s in full production was achieved in 

sx 6c sewn Ss « and npolements are foubtedly 4 re { nust be welve months Since then the } 
sites at availab “ factured. of the tron and f wed by this « ck to size of the products 


sovess off the docks f the repa vie ‘ ner « = ’ ve Rec niinually extended 


' 
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| FIGURES ana FACTS 
| 
| 


; Northern Ireland presents some comph- To-day, well over one-third of the popu- 
‘ cated problems, also some simple facts lavion of Nort 1 Ireland regard the /rish 
The political set-up is somewhat complex News as th daily newspaper. These 
It is not however necessary to give an people do not look to any other organ, 
elaborate explanation, we prefer to deal whether for news, advertisements or other 
with one simple fact—as simple as it ts matters affe v their special interests 
significant. One section of the population Unless you wish to be cut off from a very 
goes one road and another section goes large and influential section of the com- 
; another In Northern Ireland politics munity, it ts pmperative that you advertise 
there are no alliances, and no coalitions in the /rish News. By doing so, you will 
’ The 1951 Census reveals that that section secure a reader value untapped by any 
of the population whose cause the Irish other newspaper 
¥ News upholds, has made a phenomenal my 
‘ increase. It now numbers 471,329, an “IRISH WEEKLY” 
advance of 43,039. This represents an (The weekly contemporary of 
3 increase of 10 per cent since the 1937 IRISH NEWS”) 
5 Census. The total rise in the population caters for readers in Rural districts and 
’ is 711 per cent more remote areas, and has BY FAR 
The /rish News which serves the interests THE LARGEST CIRCULATION OF 
of this section of the community was the ANY WEEKLY PAPER PUBLISHED 
| first successful penny newspaper in these IN THE TERRITORY 
islands. After nearly a century—it was While this extensive coverage is in itself 
first published in 1855—-need we add it is an incomparable asset, it is not the only 
, sull as successful as ever reason why our publications commend 
{ The /rish News occupies another unique themselves to Advertisers. They merit 
position. It is the only daily newspaper favourable consideration from the prac- 
published in this area which looks after tical point of view of “Value for Money” 
the needs of its people. It has contem- our advertising rates per inch speak for 
poraries, but no rivals themselves 


Write for Specimen copies and rates t 
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| rish Dems 


) (" DONEGALL seme BELFAST 
Phone 25486 7 


, ‘ LONDON: GLASGOW: 
i; 177-8 Fleet Street. E.C.4 ‘1 North Frederick Street, C.1 
Telephone: Central 8497 Telephone: Douglas 3839 
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ANDVERTISER 


These 34 marketing centres cover N. Ireland 


Continued from page 6 


iv -BELFASI 
CONURBATION 


1th 34 MAIN MARKETING AREAS 
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a 
Vit/ Pp | 
o you J | 
, 
’ That Agriculture is Northern Ireland's greatest 
and largest industry, emploving one-fourth of | | 
7 ' | | 
her population | | 
. 
That her 3,250,000 acres and 89,000 holdings 
raise more cattle, pigs and poultry per 1,000 
acres than any other part of the United e 
Kingdom he 
| : 
| , 
That THE ULSTER FARMER is Ulster’s | | 
: , 
‘ leading farm publication and carries more » 
advertising than any other agricultural monthly 
' magazine in Ulster | 
: That during 1952 the following six issues of THI 
; ULSTER FARMER will be Special Preview 
N and Report Numbers covering four of the 
principal Agricultural Shows 
3 | | 
wat | 
3 Royal Ursrerk AGRICULTURAL Stow, Batmora | 
(May 21-24 Preview Number Phere is no substitute for a personal visit to a 
JUNE prospective market — and BEA can get you to it 
Royal Uistik AGRICULTURAL SHOW, BaLMoral quickly. Frequent, direct services from London 
Report Number 
Glasgow, Birmingham, Liverpool and Manchester 
Royal AGricuLituRAL Siow. Newton Agport 
Guty 1-4) Preview Number leave for Beltast daily From London, for 
} example, yo n leave Northolt at « 
{ Jun | example, you ca ca NC ( at 9.34 a.m., 
Royal AGRICULTURAL SHOW, Newton ApBort have lunch and the whole afternoon in Belfast 
Report Number ' , 
: : and be back at Kensington Air Station the same 
OC TORE | | ' , 
TORE evening. The monthly return fare is £12.0.0 
Dairy SHow (OLYMPIA) . 
(October 21-24) Preview Number 
7 : Full deta id reservations (no booking fee) from | 
VOVEMBER Principal Travel Agents, local BEA offices, and BEA | : 
Dairy SHow (OLyMpta) Report Number Dorland H 4-20 Regent Street, London, S.W.1 | 
) SMITHEIFLD SHow & AGRICULTURAL MACHINERY | Pelephor GE Rrard 9833 
| | / 
EXHIBITION, Earts Court ‘ 
(December 8-12) Preview Number 7 


| | 

DECEMBER | 
SMITHFIELD SHOW & AGRICULTURAL MACHINERY 
EXHIBITION, Earts Court Report Number 


If your clients are exhibiting at these Shows, 
make sure that THE ULSTER FARMER is | 
] 4 on your schedule VOW. | 


(Mavazines) LT D., 


ie 
OST FLEET STREET, F.C4 See eS el 


Telephones: CENtral 1960, 3133, 3754 
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IVERTISER'S WEEKLY * j laany 3 » 


is How an expanding information service puts over 


Uister’s story all over the world | 
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J Nn { ' 
t of the Government =, which 
! if ™ ‘ vi! ke “d a 1 
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} rye it lenartment Wa fir cont i ' 
the iS Stead widened fest bulletin produced j 
tt t that to dav tl ‘ for and d ibuted 
ot a coves th ‘ = — _ u i 
{ ted Kingdom but reache ; — Picats - 
soon ran j t 
oS ht oversea coun d publication w } t 
king the United w been running w ‘ 
vial (a4 la. Australia, New i iK ss fo x | 
d Sout Africa i d i} is alwa < i 
! t t A { natir tr art 
‘ i i ri 
, t ' Ma 1 expe writte ind 
‘ “ I itions are on a hiet 
1 HB ' itlentivn f excellence. The Con 
prod azerly read in Great Brita 
ar as on the United States and B 
. — i No . Commonwealth  countri« t 
y hike | rma ’ ats vy for mainly) by t 
! ape ated ao hy t ; bu bY members of leg slat ire 
ling industrialists and busine 
Nort ! and the staffs of univ ties ar 
" great demand Mieges, and private citizens 
f Great B valks of life 
It lithe rf Quite the most iccesst 
) Bowk yuunds witt klet issued by the Ci 
‘ f ul ‘ ' nent is entitled simply North 
"Cro Ir i The author, 1D Huy 
‘ y \ t j ‘ man. is a Belfast man wh 
) ra i tat ‘ i a wide historical knowledge 
! ' lata f iw ! the pen of a idy writer 
‘ article t I *klet is mm great ce i 
! mat | 1 countries 
} Dr Shearman has a “ 
t N l { ! klet under the t H 
‘ witt ! ‘ Ire f G 
| I < and | survey of the work 
foe f wi central and loca 


DOMINATING 
NORTHERN IRELAND 


in the area outside Belfast and Londonderry 


NET OVER 


LES GO.000 


Clater Aesariated Press 


{ format mptly from 


E. FE. PRESTON, 69 Fleet St., London, E.C.4 


A spread from a recent issue of Ulster Commentary, the news 
magazine put out monthly by the Northern Ireland Government 
publicity department. 


Linked d ' ; 
Fekete .. + Goods traffic 
i ! tha ° 
high serious 1 dealin report 
British: Conatitn coil ‘aoe a Ulster Fransport Authority, t 
founda R way of State-owned autho idministe 
fe ing rad and ra trans 
Anoti vi (except for the Great Northe 
Nop , Se 7 Railway) in Northern Ireland 
. oe ‘ie 1,786,139 tons of merchandis 
adcast talks stitu and 832.999 head of cattle during 
® Mort | ' 


the year ended September % 
195] This is revealed in th 


{ wd 0 U.T.A. third annua! report 
Rell rt published 
feclara 1 | Road vehicles operated durit 
49 . \ the vear a f 12.439.959 
ireland shall ceasx . oe miles, a decrease of 1,074,041 
‘ United K vd vithout miles On the previous yea carry 
' Rott he Northern ing in the same period 1,227.1¢ 
Ireland Parliar | says tons of merchandise. a decreas 
P Newark s th f 185.871 tons, and 700,772 head 
resent sounda muct t livestock, a decrease of 45,032 
fina is We ¢ \ see head 
‘ g in ‘ Ra freigh services mileage 
Now in the press is rklet for the year amounted to 319.146 
n whic Capta Fal niles. a decrease of $1,356 miles 
Chiche Profes Military n is yea wit! i tola 
His Oxtord N with SS8.976 tons Of merchandise 
N\ he / Outpost decrease f 97.60 tons ind 
‘fp ‘ It w eady 132.227 head of estock, a de 
wither e next tw s and crease of 67,820 head carried 
will Ne a great ace to the The weather during the winter 
( nents y vice nonths,” states the report, “made 
These a but ex The operations at times difficult 
department has 1 CT n nany roads were impassable fo 
eu « neg Rut none some days on end during snow 
alists af 48 s built storms. and very often it was 
, tu ‘ P fulness mpossidle for vehicles to ga 
S$ 1s evidenced t ever iccess to farms to make ¢ cK 
silent telephones. FM A nens and deliveries.” 
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HOW ABOUT FOOD 


In 110 years WHITE’S 
have learned WHAT, 
WHERE, WHEN, WHY 
| & particularly HOW 


; "Pelt A ta ttt : — what are the finest raw ™ ite rials 
_ | WHITES WAFER OATS 5 — piece edamame 
eee ee 
. _— w | atur avour 
: pgern OATS — how to extract waste elements 
| WHITE'S JELLY CRYSTALS : — how to improve digestibility 
WHITE’S R.S.0. FOOD — how to ensure maximum nutriment 
WHITE’S BRISKIES : and a hundred other hows. 
and other proprietary foods. * 
sits 7 Some of White's operational data has taken as 
siti aii long as 25 years to compile 
ES ° : 
: This accumulation of knowledge has been made 
a Glee ws sane, | possible by the handing-down of proved facts 
| : pias ae nase 2 through several generations 
: ; ; Hence WHITE'S TRIUMPHANT QUALITY. 
\ 
{ 


| WHITE, TOMKINS 
i & COURAGE, LTD 


BELFAST, LONDON, LIVERPOOL, REIGATE, TANDRAGEE, CO. ARMAGH 
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Housing Trust has completed 7,000 dwellings in 


six years, plans 18,000 more 


by a CORRESPONDENT 


Part of a new estate at Finaghy on Southern 'outskirts of Belfast. 
The houses are constructed on the No- Fines concrete principle. 


Strong media cover for 34 market centres 


Continued from page 16 
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NORTHERN IRELAND 


The Market 


Nt. et bey rir He oy 
ielhasty Jews Letter 


The Medium 


NORTHERN IRELAND'S PREMIER NEWSPAPER SINCE 1737 


Made from the finest materials 
anywhere in the world by a 

of the most modern engineering pr 
and the ancient craft of the 
result in a product capable of 
the severest test of time and 
All enquiries are welcome and th« 

of our expert staff is at y 


WADE (ULSTER) LTD. 
—/ PORTADOWN  w inecano 


| TELEPHONE: PORTADOWN 288 8 4/8 
TELEGRAMS: VITREOUS PORTADOWN 
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HOW IRISH LINEN IS PROMOTED IN U.S.A. 


Continued from page 7 
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Handkerchiefs A 
lhoughtful Gift 


Ihe basis of adv 


was the 

wndherehiet 
‘UE tf 
Deca Use th 
f size and 
1d emp 


design 


reat 
to 


: offer 
: designed 
: handkerchief 
; “‘tub-fast”’ : 
: colours worth : 
: about one dollar. Every : 


: Customer purchasing : 


: have 
: this 


Free Offer 


: The Irish Linen Guild’s : 
: campaign during this : 


year's January White | 


of a 
Irish 
printed 
in seven 
and 


: Sales featured a free : 
specially : 
linen : 


Irish linen worth five : 


: dollars or more during 


thismonth, wasentitled : 


: to receive the gift. 


The offer was backed 
up by full page adver- 
tising in Ladies Home 


: Journal. 
: The Guild’s activities 


in both the men’s and 
women’s fashion fields 
started earlier 
year than last. 
Men's fashions in Irish 


PTUTTTIT IIT TTT TTT TTT) 


ason, the 


: linen are launched with 
: a full page colour ad- 
: vertisement in the Feb- 

ruary edition of Esquire. 


neentrat 
adver 


4(400 handkerchief buyers tising tw Se areas just 


planing the campaign 


qu sing Cooperation was sect te practica ‘ € 


chandising manasers ow. th of reference 


PPrerrrrrir i 


lented a em ‘ t the Guild 
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BOIiLT «tN BELFAST... 


SHORT BROTHERS & HARLAND LTD. have a striking record of ‘firsts’ 


 Y " 
- 
They made the a 


They were the first firm in the world to manufacture aircraft 


first twin-engined aircraft, the first aircraft to fly from a ship, the first with 


t 


olding wings, the first torpedo carrying aircraft, the first aircraft of metal 


stressed-skin construct At Belfast today, in this pioneer tradition they 
are bu some of the most versatile military and civil aircraft — land 


planes, flying boats, carnerborne aircraft and amphibians — of our ume 


ae ¢ te Shorts 


eee > 
a eis ” THE FIRST MANUFACTURERS 
, 
2 
; 


"Ee oa ea OF AIRCRAFT IN THE WORLD 


an CSOLENT 


SUNDERLAND 


SHORT BROTHERS & HARLAND LTD 
QUEENS ISLAND, BELFAST 


SEALAND 
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SANDRINGHAM 
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ROYAL MATL ROUTE. 


BELFAST - LIVERPOOL 
EXPRESS 
PASSENGER SERVICE 
REGULAR CARGO SERVICES 


BELFAST ~ LIVERPOOL 
BELFAS) — MANCHESTER 
LONDONDERRY = UVERPOOL 
LARNE LIVERPOOL 


€ oy. Se Soca > é as Pr 
BELFAST STEAMSHIP CO. To. 
~» “ULSTER MONARCH’ 
“Wea ULSTER IMPERIAL LINE 
“Ulster House"’ 42 Donegall Quay phone Belfast 2021! grams Basalt Belfast 
9 Donegal! Place (for passenger enquiries) phone Belfast 23636 grams Passengers Belfast 


INSURANCE IN NORTHERN IRELAND 


A wide, an efficient, and an immediate insurance 
service is offered to Industry and Commerce in 
Northern Ireland by the ONLY COMPOSITE 
INSURANCE COMPANY that has its Head 


Office in Northern Ireland. the 


COMMERCIAL INSURANCE 
COMPANY of IRELAND LTD. 


(INCORPORATED IN NORTHERN If} LAND) 


HEAD OFFICE: 10 DONEGALL SQUARE SOUTH, BELFAST 
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Selling costs | 
iz getting out of hand ? 160 YEARS OF SHIP BUILDING 


continued from page 9 


" ) . ( ( 
{ 6 H j ed 
) « { { Ss 
‘ HeM I ‘ ltd Kee 
4 led a uy 
kK } bas Jered 
‘ 4 r ' 8 h Tank ‘ Ltd It 7 
was the w s “cK N\ { - 
j P (Ques Ya cuted 
< ! [hen M f the 
Ne { 4 (4M \ nN vA 
" ‘ f Tank AK I ding 
ea f 24.000 1 feadweig al for berth is one of the principal pas 
aes ey NMosweaie a ow f ened er buildine werths at 
yin in these das f grown iles-resistance, restrictions 0) ton ! ne des he Ques Island. b ecen 
4 P . ears has heen sd |{ irz 
4 Shortag f materials and labour, and soaring overheads ‘ i 
! ] Cu ac } are M4 meu 
ial 1 progr firm it ne of business elling deed if . $e care p 
re ¢ rheomiiod tha | < f stle r : 
» Larges 
iH hy moentrau t cl rand marketing activities | M Stea ‘ bag Largest 
here they are most eff by securing more efficient | Belfast tig ngs & Tanker Yet i 
fistribut by echiminatu ecriaintvy and=sorisk ind — - : This new 32.000 ton tanker wi 
win-screw tu passe he the largest yet built by Harland ) 
bu ts sellin ts to the minimum dc , ert Rhodesia & . . 3 
: . . & Wolff Lid. t I is really 
) { il to your getting f - : Ve i eted m 1950 fo 2 t 
‘ ’ 
! and k n } , : tex ¥ ¢ Anglo-Sax Pe « Com 
t ‘ by our MARKETING f S . Lid d the “B Sk { ; 
k ' IN ow Is th ‘ , yy which is du be launched from 
H M fertak | ; ch 4 hia eM Isg Yard Janua ' j 
{ ; ’ 3 
. ( | Ltd , 
i t K fica ‘ . he kind hon } \ « als fing a € 
t , , tt purchasing powe Queens Island for Shaw Savill & 
" end it ens determine where and how yor First For Albion Co., Ltd; Lamport & 
{ , ’ yoMiICa with t . Port Line Hoit: Coast Lines, Union-Castle 


dex ; cies oe : Company Anglo-Saxon Petr 
An imp u ent was cum Compiny King Line 
] 


Your r Indispensable Guide to the U. K. Market of od biogas tr , : tages rg i 
! J. es Eid Dempster I s 
Port I Or Of itd : ¢ : ‘ 
' ! the se!s < 1 down f i | 
{ = ! H PA \ ! hu im poe f «€ np ant 
ann ! td | Wa ents, including a seng ) 
. , ‘ ; ced a « f th eP &O ¢ pany 
! N } ne A e fitting rverths are 
a ‘ ils “ craft ¢ Ss with a 
} 1 w araing YT 
I ar tf crop but likely be completed ; 
Exclusive to this edition... pe s and kee: Ail this activity added t 2 fu ' 
yw ' f UKM , *K Malcolm’ -sealirtr yo te as & < ‘ae 
: eve . kK I stee] Makers w ow ’ he F 
! oe 45.000 f kK ( f WAL few Vea cust 
4 ‘ i 5 


Stocks low: post your order to-day 


he ' ife Now very “ 


ee at Pe 
| FILL IN AND POST NOW 


‘ 
| } ‘ \ lor EA « 
| r ! f the ( int 
ey rm sepom. fevoice | ‘ 


! 
} (ah with od 
iiversems £8 | : 1th onder 


Launching of a passenger liner at the Belfast yards of 
| Harland & Wolff Ltd. 


i ee ae x eae Mra a Ce ~~ SF oe elke : eee a 
, r 
‘ \ \ 
———— 
4 
“3 
og 
ot 
; 
; 
bh ¢ 
“Sathe 
a | 
st 
“2 
4 
Ta 
tee 
7 3% 
: 
th, 
is 
ae ? 
a 
x ZT 
co | " 
. 
= 
eM 
x 3 
ae 
) Salad 
re? 
bat 
- 
* 
Ay y AREAS , ’ - 
j Plast Flectror f 2853 
| | eee 
— " ite " 
--0¢2. At im | 
al r = 
| * ct) J 
' = j tatron To ensure secu . a | 
the coupon © felay Pt» —e — 
= Y fy j : 
~ A oe > Ls == 
-y : Dre ge rc 
: - - £»» >- SRS um: 
4 bt Cate = 
L : © as hy ‘a ’ 
| Tt rk —_—e ce . es L. 
\ ia ss Pact eas oe. ie “ 
- e ae anne. oa “4 ow ol 
| | — a Se 
‘ : | & ee ae ~~~ 
| 4 hist — SS Ss eee 
: ; + 
a — U 
= : ~ 
| — e 
. : \ _ 
Se oe aS OU eee Shale . as came ¢ 


With 


Orlit is a method 
of construction 
which is being 


applied to many 


kinds of buildings, 


a Biscay eee «Chouses, cottages, 


The Ulster Cottage 


factories, schools, 
hospitals, offices 
etc. etc. 

Orlit allows 

full scope for 
individual design, 


yet provides the 


advantages of 
speed and 
economy 


associated with 


mass production 


a ff s alt of units. 


North Light Factory. Ort frame under construction 


Orlit Ltd., 18 Buckingham Gate, London, S.W.1I, produce similar types of structures conforming to the 
standards laid down by the Authorities in England. 


ORLIT CONSTRUCTION 


PRE-CAST CONCRETE 


ORITT (N. Ireland) LTD., Benson Street, Lisburn, Co. \ntrim. 


ADVERTISER'S Sim te 
: oy af 
; WSS i 
\ tie - : me 
~ ~ Se - aia a i ea, | 
SGS SS ~ “he 
; . SS ee 
¥ Yokes) 0 eae 
; 7 oF 1 
| i ll a te 
| — FF a Fee 
‘ ; . rj + - s ; air 
| . eS we owe) i MEE eee Se een By 
ee 
; a . ee - a By 
"tg “) * os : : vA * S ic 
ty, BS . 
Ol ie te te : 
ae” 4, ‘he er st ‘ 4a .? - , ; 

; By 4 ca F . . - we a bb 
a ~*~ f . : - 
tt 3% AN ea “ aN 

; Ae 4 aoe Sie x 9 an s re 

, Ly ‘ pin : s » "i 7 { . _ 
Sir y, 1! i ait 

4 ye 4 \> | je a 7 © | Ps 
a / ii Ti | 

3 s - P , ‘ol | se 

! Mi \ yt qe 2 = —_ _ | 

; a — " , 
AF #e c . _ he ; : “ 

a 
‘ a. 
= -: - 
/ — | 
¢ SS —= - F a 
S=—=> = aT —— Te 
| tener — a 
——~ [Se es SS 
SS ee Ss SS Sa 
_—" Se SS | 
| "A/a Raw ae : 
' a * 
aes | 
ee : 
' ‘ f 
‘ 
! 7 
‘ 7 
OO —SSCSCSSC ! 
mes 
i « ae Se 4 4 rl ; . * , Bd = 
a tome si «Migs "ete gee ONS 1) nnn a Bo erate 
; ee aes ee ae vet ge og eek eae 


tt WEEALY Irelan cme January 3 


STEAMSHIP OWNERS | 


ut 
‘ 
Ha r 
) 
Ki 
| 
| i 
i 
pp 
\ ‘ 
! 
‘ 
Hh . 


Bunkers Supplied l ghterage Contractors 


Owners >? 
WARRENPOINT HARBOUR AND DOCKS 


Head Office : 


. Branches FRAINE, LONDONDERRY, WARRENPOINT ARRICKFERGUS 
' EN AT VERF 
} 

% IED COMPANIES: Wm. M. Barkley & Belt Milligen & Co., Ltd, Belfast 
ie \ \ R \ K | B) Sutt I ed, Corh 
% 
< ut P * \ Wid \ 1 & ( chk. Ltd., Dundalh 


a - 8 4 ance BBse 
- Engia apie e ea « ee establshome 
‘ . - . — - 
: _ 7 : er = " . Bs oe ci | Be cae ey » Ae z 
J* a e ee 7 4 , a oe 3 Liga su tY vie ij 
— : = r soot a oh 
rs 7 7 A en 


" ‘ ‘ “ . . y . 
oo \\ | , 
:, | 
| f A 
: | € i" 
: | i; 
te FLEET ' y 
4 | : i 
MG iB: 
ey | ] - 
a | | 
' 
; | ee | 
. | e : 
' ; . 
al 
1 
: * A LAS TATTERED IE SS EET IMOOE AE EET RR ER IE ESE = SB i ; 


ADVERTISERS WEEALY 


‘iod July to December, 1951, 
will show that WOMAN, with a 
*,000,000 copies, continues 
iny Woman's weekly periodical 
; dominating position as the 
sn available tn Britain. 
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YOU MAY THINK YOU ARE RIGHT- 


probably convinced 


that you know wht will give you the best 
Crying but have that your conviction 
right? 

lo Arrive st a tru 


Roneo belie, 
> test of all duphecator 


answer i to ha 


including, of cour 
We know that a side by fe test will prove beyond 
loubt the great advantages of Roneo “S00 


Write for booklet “ Let 


RONES NIT) 


TWO MODELS: FOOLSCAP AND THE WIDE POLICY (PRINTS ON PAPER 18° x 14°) 


neil reproducing photographs, drawings 


ike a back seat 


Have you seen the new Roneo Electronic S 
and type direct without negatives? 


RONEO LTD - 17 SOUTHAMPTON ROW - LONDON W.C.1 - Tel: HOLBORN 7622 - Branches throughout the country 
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How Direct Mail Can Be Used For 
An Effective Dealer Campaign 


HERE ws infinite variety The second of a series of Direct Mail Advertising sections, to = producing better results with no 

in direct advertising and appear at regular intervals in “Advertiser's Weekly.” is opened mecreased appropriation 

in « dealer campaign will by HUGH BOURNE, Managing Director, Chadwick-Latz [here are (wo or three ways of 
ra ‘ h “Te > - ° * ® caiing un . ost OF 4 calc 
be found the most interesting Ltd., who discusses how direct mail can be effectively used pone, tes c " c 
does for most careful planning 2 2 ™Cams of co-operative advertising with dealers. A (a) The manufacturer bears 
and a first class organisation in dealer campaign, he writes, calls for most careful planning and the whole cost 
carrying ut through a first-class organisation. (th) The manufacturer pays 


example of all, calling as wt 


for h physi EX ne 
Wha hen 1 a dealer can me 5 cal pieces and 
} ft asks the dealer to contribut 
paign’ In brie erms it is cx ih rar . j 
. > , , . ‘ , i cost of th osage on his 
operatiy idvertising between a accurate and up to date list of his iperative advertising ew ee te P Be 
particular sf 
manufacture ind his dealers ocal customers and prospects but is not used ountry particular | 
{ f " 
whereb e resources Of both Ihe dealer then can provide what nearly as muc , worth ©) The manufacturer offer 
j . ' 
sides are brought into play for is the most vital factor in all whileness justifies i 1s have the advertising 10 the dealer ai 
} ' ' that ! ' u woh t arty 
their mutual benefi There 1s m direct advertising and that is a 1 look at how it op bu a nominal cost, which in ar 
1 ‘ 1 P ‘ ould o% H , 
more powerful form of advertis first class mailing list, mainly { all with regard In ase would be considerably less 
ing than a direct communication composed of personal names. On my view all adver hould than the retailer would have t | 
t ' N t ' ' ' ' } . “ay if , ded th 
between a selle and a buyer he other hand. the manufacturer %¢ judged on the results a ved pay if he provided the same ad 
| | iit ' ’ é tw fo 
particularly if such a Message can has no such local knowledge, bu for a given cost and nm ich rising r himself 
be appropriately personalised in he has what the dealer lacks and on the cost ;tself. 1 do sn The second method is the most 
an inoffensive and acceptable that is the necessary appropria by this that any scheme Tar: usua 
manner. This is where the dealer tion for advertising which can promising should hx icd The first step, after preluminary 
contributes his share in a deale make use of the dealer's lists to through regardless of « ti planning, is to secure the mieres! 
campaign their mutual advantage In this suggest that many ads sers of the dealers. Generally speak 
Generally speaking the ordin way the most valuable links are would do well to reviev allo ing, they are receptive to such a 
ary retailer, with the exception of provided between cation of their ant propria scheme, not only because it helps 
7 tment to h . ' » <e hether ' ‘ >» orl » > 
departmental stores. has no adve (a) The meanutactucer and hei on to see whethe anno to sell the particular goods being 
rising appropriation, and does no F . be found some frutfu advertised but because mt keeps 
retail distributor 
get much beyond a small ar I ld neans of using s t of it their own name and business 
(ph) / r ud distriPutor nd 
nouncemen n his local pape ¢ reta . —s © In this way a dea impaign before their customers and pros 
/ wustomer ? finite 
but what he does possess is an s 6 a sme = ‘ could we be c lered by pects A potent approach, sup 
} > " ‘ rnsumers a 6 ‘ 4 ‘ co + ® ‘ 
nvaluable local knowledge, whic many manufactur com ported ny Hhustrative matter 
enables hin t provide ar The use of direct mail for co within their norma ‘ fitur shows a dealer how |)ttle he need 
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Simple typewritten matter How Direct Mail can be used for an effective Dealer Campaign 


ating papers 
continued 
offices this mitation often ——E 


embarrassment, and many 
disappointments following 
to print something a little 
nNoitious machine not 


The Modern Office 
PRINTS and 


DUPLICATES mit is put on the number « IN A DEALER 
ona £150 with a may of 2.000 CAMPAIGN: 
‘ : THE DEALER has local know!- 


DUAL PURPOSE | 250228 82°. .22.28 sit, enables him to provide 


en FORIOe she kes of customers and — prospects, 

MACHINE : ‘ in one mainly composed of personal 
f inv uM) dealers names. 

*) ORES THE MANUFACTURER has 

: ' some What the dealer lacks—the appro- 

BUSINESS EFFICIENCY a having the cad cone  Driation for advertising that can 

| EXHIBITION | sin ‘ 16 t thr ind The make use of the dealer's lists for 

their mutual advantage. 


| ; ; ‘ r t nonstrates 
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change over in a few etters ee are 

st compared for accuracy 
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To those interested in 
DIRECT MAIL x 


Timeliness is the first essential 


‘ With the ADDRESSALL I can 
address your envelopes accurately 
at the rate of 3,000 PER HOUR 
—a typist would take ; days/ 


Lett ADDRESSALL solve your Direct Mail 
problems for you. 


Addressall 


MACHINE COMPANY 
11 13 Southampton Row, London, W.C.1 


Fele)s HOLborn 3571/2 


9 Oi SS a Oe a ea 


cia make the post pay 
for the most authoritative 

In 1881 David Gestetner mar- 
keted the first stencil duplicator 
which gave business men a prac- 
tical way of making as many 
copies of letters as they wanted. 

Today, a great and growing 
number of Gestetner duplicators 
are at work in offices throughout 
the world—and a great many of 
them are turning out effective 


) 
: 
: 
| 
| Sales letters for those far-seeing 
| 
: 
| 


advice on 


Direct Mail Adv ertising 


organisations which realise the 
power and the profit in direct 
mail campaigns—operated with 
Gestetner duplicators. 


THE 
DIRECT MAIL CENTRE 


LIMITED 


LZ 


Best in the Long Run— 


and in the Short Run too! 
* 
GESTETNER LIMITED 


28 DENMARK STREET, LONDON, W.C.2 


T hor Temple Bar 708 


(10 lines) 


ALDWYCH HOUSE LONDON - W.C2 - HOLborn 8700 
PRACTITIONERS IN DIRECT MAIL ADVERTISING 
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DIRECT MAIL ADVERTISING 


This Campaign Won 


Quick Dividends 


The story of a modest but well-planned direct mail 
campaign that, after three monthly shots, had to be 
suspended while the new business it had obtained 
was absorbed. 


Sandbrook ‘ the 
ought it over. His advice was winted, in 
To send a marl t 


\ 
INDUSTRIAL P OTOG 
975 STRATFORD 
BIRMINGH 


RAPHERS 
AD + HALL Green 


Pinellas 


ed i] t e scheme 
AY How wou'ld it succeed? The 
fax inswer was not lone in coming 


New 


nd 


(Turn to foot of page 169)'' 
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ADVERTISERS WEERLY 


y OU NEED the help and 
guidance of BIA Mailway to 
plan your selected Direct Mail 
Campaigns in Home and Over- 
seas Markets. In 1951 BIA 
handled an average of 75,471 
mailing units a day—a figure 


that speaks for itself. 


Illustrated is the cover of the 
brochure which should be in 
your hands before you start plan- 
ning. More than 4,000 clients have 
used it with success. You should 


send for it ftoday. 


& INTERNATIONAL ADDRESSING LTD 


BIA HOUSE 


BRIDEWELL PLACE 


LONDON EC4 


Telephone 


CENTRAL 3327-8—689!-2 
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AUVERTISER'S WEEKLY JANUARY 


DIRECT MAIL ADVERTISING 


of the nature and limitations of 
mailing lists 

Direct mail campaigns can be 
based on three sources of inform 


. ion First, clients’ own mailing 
ists. No problem, provided the 
: W > M . ‘ . mechanical execution of the job 
“5 Se ust ace e ug year is carned out neatly Second 
° special sources of information 
used either as instructed by the 
Of Undeliv d L tt > s client or as mutually agreed 
ere e er: upon, Le. Voters Lists, Govern 
ment publications, the Register of 
. Nurses, etc No problem h 
declares J. S. NETTER, Managing Director, British & International either, as any inaccuracy which 
: Addressing Lid.. who suggests that direct mail agencies could enhance occurs js not the responsibility of 
‘ coohdence in their medium if they agreed to refund to clients the cost of any party. The third source 
any mailings, above an estimated percentage, wasted through inaccuracy. however the os © Swe nae 
ing lists—is the trickiest and most 
: delicate problem of all 
Hin Tat we the direct Among recent writers in ind B--matched-in or not—each Let us be quite honest about 
\ mia practitioner have ADVERTISER S WEEKLY On direct sent to a different geographical it No one with some common 
to deal with the expert or the ul there Was one isolated voice area They watct our work sense Can eXpect ma l 
‘ the art of direct mai at welcomed the increased = critically but w full under be 100 per cent up-t 
: endieeva es vende: stage rate for printed matter as standing of our | ems They tume they are used, } 
the best p ble service we are ‘ measure which would deter co-operate! The ate our possible exception of a few st 
oder ed ms from indulging in nation items How could 
hound to a ourselves two wide mailings. With this view I ¢ th novices” Every day, nearly 2 
w. blunt questior INnnot agree majornty and are die in this country 
“ toe } In my experience it is just kettle of fish ment of population, as 
u f f ‘ ‘ those firms which do circularise ple whose adver recent publication f 
miediur na very large scale, which study other fields trar General's Office, amount 
H j i f the est and check all the problems who show between 10 and 20 per cent 
he Cinderella of mvolved so thoroughly — often lack of knowledge year, according t Tea ve 
f 4 with the help of their market re exceptional day new businesses are estat 
One thing we must do, and search or planning departments are able to offer lished, others close down or 


that is to face fearlessly and hat the increased expense of t rt other hand. of our move The most reliable refer 
honestly the bugbear of un- : postage could have no possible nitations They ence books, issued by publishers 
delivered letters uring on the methods they have re the e who, because they of the highest reputation, must be 

‘ ssential mow idopted so successfully in th not dare compiled some time before they 


tha han ev past. They are fully aware of the 1 the confidence are printed—and between com 
crned 1 ‘ how costs percentage of replies necessary to ‘ ind create confi pilation and publication much 

‘ ' proving justify the cost. They even check dence in the novices This in- may change 
the reactions shown to letters A volves an understanding by them As one of the greatest direct 


ADDRESSING 
DUPLICATING 
MULTIGRAPHING 
OWN MAILING LISTS 


MATCHING IN that covers the World 
PROMPT SERVICE 


UNIVERSAL DIRECT MAIL SERVICES LTD. 


LONDON OFFICE 80 & 82 CROMER STREET - GRAY’S INN ROAD - LONDON - WCG£.I 
TELEPHONE : TERminus 5451-2970 
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Ir r mais win 
each nquir ’ receive we must 
pre t the hol, position to the 
client as © ce it without con 
cealine vit difhculties and 
“ . Tai « in stating the 
measut f accuracy that should 
he achie 1. hased on experience 


tak or feel that he 
has Nothing does 
rT our service and 
dete rs from another 
trial than the unexpected receipt 
of a great number of undelivered 


Honest information 
thand can be of enor 
nm increasing his 


given 
mous 
confi- 
igent and 
in the medium as a whole 


Three Practical 
— wuagenes 
should be 


n then to put these ideas into 
I suggest that the essence 

ey yc act should be 
1 ens sft he ad 
' have the envelopes over 
’ ’ ; their name and 
addr n Order to ensure that 
e te hed at printed 


matter rate and not reaching their 
jestination, are returned to them 
Vos cople do not Anow that 
enve not overprinted are not 
returned when mailed at the 
pri é 1 matter rate.) 
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neasure 1s, of course, not 
where the character 
istics of the residence rather than 
the actual name of the individua 
are Significant 


This 


necessary 


2?) These envelopes should be 
passed on to the agency immed. 
ately, and any postage wasted by 
naccuracy exceeding a very small 
percentage, should be refunded 
nol as a for faiiure but 
as rl appreciation of chents 
co-operanon in enabling — the 
agency to revise its files 


These returns, if properly used 
epresent one of the most valu- 
le sources for the revision of 


a 
hies in these days 

(3) Any expense in envelopes 
and 


wasted by the 


enclosures 
maccuracy CAcee 1 
made by the 
submitting the 
should be refunded by 
wholly or partially 


literature other 
ing the estimate 
agency when 
quotation 

the agency 


Prompt Mailing 

Is Essential 

Both the above conditions are, 
of course, to be made on the 
understanding that envelopes are 
mailed immediately after the 
addressing has been completed 
No agency can be held respon 
sible for changes which take place 
between the addressing and a 
delayed mauling 

To give a practical example 
When submitting a quotation for 
circularising, say, 4,000 mechani 
cal engineering firms, the quota 
thon includes an estimated 
accuracy of, say, 97 per cent 
Two hundred letters are returned 


undelivered Postage is, there 
fore, refunded on 160 (in excess 
of 1 per cent), and an additional 


payment made for envelopes and 
enclosures wasted on 80 of the 
returns (in excess of 3 per cent) 

My suggestions are, no doubt. 
somewhat revolutionary and 
would, if universally adopted, im- 
pose a heavy burden on our ser- 
vice. But I am convinced that 
they could do more than any- 
thing else to establish direct mail 
on a firmer footing than it has 
hitherto enjoyed They would 
in the end. clear the air, and suc 
ceed in ridding Cinderella of her 
rags and decking her in the 
queenly garments she so richly 
deserves 


CAMPAIGN WON QUICK DIVIDENDS 


(Continued from page 


t wa found necessary to 
suspend ft ampaien while it 
was al hed 

In J August and September 
more folders were sent. Orders 


Jack t such a 
came difficult to cope with 
then The campaign was 
suspended again indefinitely 
while the firn tooled up.” A 


flood that 


new Kamm enlarecr was in 
Stalled ind additional camera 
? “ ra } 

R did not all come through 
the r id postcards There 
were inqu s by letter and by 
te ] pr 1 Re at ves asked 
to ca wer net Dy Ah. you're 
the pe who sent out those 
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folders.” and the whole series 
would then be taken out of a 
drawer When mailings ceased. 


reciprents complained. They had 
found the folders interesting and 
missed them 

The campaign 
No doubt at all 
cost? The 


was a success 
about that! Its 
budget (not for the 


whole campaign but for the 
twelve mail shots) was £540 
not all of which was spent 


Monthly outlay for the mailings, 
including cost of photographs 
and postage, was about £50 

After a lengthy interim. 
that the firm is again 
nerease its output 
1s about to he 


now 
ready to 
the campaign 
resumed 


FOR 
* Modern POS! 


planned and cr 


Arrists and ( r 
Mail as ADV! SING 
PLUS 

* 2 comple i rhed mechan 
Ser for i 
operated 6 

* Pract Pp 


CALL IN 


Si [ 
wnmonas 


POSTAL PUBLICITY LIMITED 


INDON, S.E.1s 


62/84, PECKHAM Y I 


Telephone N uu 


* At the service 


Directorate 
Stanley C. Simmonds 
Kenneth I her, A 


Robb Holland, MS M 4 


ribution and 


h long experience 


csers amd their Agent 


ADVERTISER'S WEEKLY 


. PUBLICITY 


1 team of C lian 


killed in boy ase 


{ Dire 


ied Production 


Phone 


Hol. 8641/2 


87/93 LAMBS CONDUIT ST., W.C.1 


Directors 


P. Millward, F. Halls, A. Lambert 


House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Sandwich 
Paper selling. 


Folding, Enclosing, etc 


Boardmen. Street 


YOU HAVE THE IDEA 

—we execute it 

DUPLICATING—ADDRESSING 
DISPATCH 

—plus intelligent interest ving care 

= BRIER BUSINESS SERVICH 


8 Kenton Street, Russe!! Square, WC! 
TERminus 74 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. BOBINSON 

STUBICS, LIBITED 

72a Plough Rd., Battersea, S.W.II 
Tel. Nos. Botterses 5300 & 4886 


DAY and NIGHT 


TYPESETTING 


PLUS 


The Fastest 


STEREOTYPING 


REPRODUCTION 
SERVICES LTD. 


18-20 ST. JOHN STREET, 
CLERKENWELL, E.C.1 
Phone: CLE 1588-9 


DOASPLAN 
S\XK SCREER 


SSOCIATED 


RITCRAFTS io 
PLEMDER PLACE CAMDEN TOME om, 
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First with... 


FLUORESCENT paint transfers 


In advertising, of cou tis always unsafe to claim an idea as new 
t thas time we feel that w i Ne have perfected an absolutely new 
Nucrescent paint transfer, and it patented 
Mars recently became | j this development, after seeing tt 
st possibilities of this new idea. They quickly realised r and 
strength to attract people at \ and pull them to th inter 
Would you lke t ‘ I Incidentally, we tackle any lisplas bia 
phone call of letter will set us u ur direction with full informanu 


Point of purchase pushes it home! 


ACRO Marketing Limited 


y Die 


1 EC1 


CHAncery 


‘Phone 


6H6 44 
Let us help with) your 
Economy Campaign 
We specialise n 
economically printing 
weekly and monthly 


PUBLICATIONS 


Quotations invited 
G. F. TOMKIN LTD 


0} »sROVE GREEN RD 


LEYtonstone 11645 
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COVERS THE WHOLE FIELD OF TEXTILE MANUFACTURE 


EMMOTT & CO LTO. Ji KING STREET WEST MANCHESTER 3 
LONDON OFFICE: 1! BEDFORD STREET W.C2 


& 


VEW BOOKS REVIEWED 


Examples For Lettering Artists 
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| Cloak & i | Dagger 
Business? 
— —_— 


if ve 4 r nob knew what you were doing, 
then yours is the sort of business we can't help. Our ‘signature’ 
papers, for instance, would be no use to you, because they get people 
kr juictiy, insistently, widely. A signature paper is an 
’ box paper, designed and printed by us, which carries 

ne Or Monogram or trade mark or slogan. Symbols ex- 
Pressing confidence in your products and identifying them in the 


factory through wholesaler to retailer and at 


Apart from the initial cost of printing and or embossing rollers 


prices are on the same SiS 4S for stock ranges 


SANDERSON 


make 


Signature papers 


$2 BERNERS STREET, LONDON, w.l 
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Wk ARE NOT AVERSE TO BURNING 
THE MIDNIGHT OIL. When needs must, 
we can put ona sprint with the best. But we're 
real sticklers for the finer details of reproduction; 
we use up-to-date equipment, modern methods and 
a cheerful, shi/ful staff to check accuracy to the 
Nth degree. That requires time and patience 
We welcome you any way. Consult us in good 
time and we welcome you with open arms! i 


CHARLES 
& READ 
LIMITED 


Printers by photo-litho-o ffset 


27 HANCERY L ‘ . w.c.2 PHONE HOLBORN 2hHe 
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Mainly Personal— 


sue, young “Natty” moved further flying mail and papers and—luchy 
id and by way of Portsmouth fellow made several trips to Pa 
id Notin sally arrived Brussels and Jersey 


n Manchester, where he had hes first 
, ” 


he Courier given him by * * . 
WA. Acland 


In 1915 he went to what was then MAJOR No Kark’s determina 
Hultor " 1 sub-edutor on the on to hold a second Courier Art 
Daily Dispatch and, for a short ume Exhibition hor { his desire 
befo jouning the Forces im the reveal the amount of talent that goes 
First World War, was in charge of to the production of commercial art 
the Manchester Evening Chronicle His pleasure in ng this is cer 
Before being demobilised, he was sinly vicarious, { he tells me that 
ranted special leave to help sut he himself could not draw an cyc 
ut = during = the 1918 General brow ! 
lection and worked at his desk in Thanks we shall again 
uniform! st th the Royal Society 
harge of the Daily Dispatch of Painters “ olours. May 
1912-26 and assistant managing 12-17 nercial” men 
editor 1926-1932, he succeeded ind women can do when their art 
the post of managing editor when ys freed from the restricuons of 
Alexander = Patterson retired = in ommercia! juirements 
«, witht ‘ j tig 1942 Nearly four years ago he 
NH N YB hook took over his present position oS * . 
N\ b it al direc Sull only in tis muddle sixties, he 
al He w has, | am glad to say, no intentiwr AS GORDON LONG speaks with 
A 4 Pe ; f retiring just yet s slight Scottssh accent, and was a 
‘ ’ iene ; ‘ sub-editor on the Glasgow Herald 
“y nd 5 * © 7 for nine yea belor going to 
M f . Imperial Chemical Industries, 1 
- “ f 4 PILOTING a plane delivering news slong with many others, I under- 
' papers and mail is not yet in the stand——took him for a Scot. Actu- 
. m urnculum for the Diploma of thx ally, he was born of English parents 
t nN Advertising Association, but m has and breathed the Sassenach ai of 
! u 411 M Boot! sivready become an expenence of at Palmers Green for three whole 
' h won hor least one D.A.A. He is J. J. Field, months before being taken to 
y d who is in charge of the sales pro Caledonia stern and wild 
A Yorks! wi j woul motion section, Central Publicity As was announced last week, he 
i ! first dt tal Department, Nuffield Organisation has flow been promoted from press 
/ nt wi ! Oxford officer to being in charge of LC.I's 
\“ Ww Chish f Mr. Field is a flight lieutenant in publicity and information services, 
dito ' hiefl he R.A.F. Volunteer Reserve. For under Sidney Rogerson 
t t h sled nd su his annual traming he was attached His war eXpernences were more 
A years of 1s second pilot to a charter air-linc vanced and interesting than most 
Previously a Territornal, he served 
4 as a Desert Rat with the 3rd County 


-- += of London Yeomanry (“Sharp- 
shooters”) and then, owing to a 
ADVERTISING MANAGER’S CORNER shortage of unfantry officers, volun- 
teered for the Green Howards and 
fought at Alamein and elsewhere 
Thanks to a flaw for languages 
which I covet but cannot emulate 


ex 9 | >) * ° he has a working knowledge of 


P4 & 268s e French, Italian, and Greek—he for 
a while ran a daily paper, the 
Cornere di Tripoli for 50,000 


ltahans. Later he went to Greece 
When words fa tu, When you're at the end on psychological warfare and other 
’ curious jobs. He finished up as a 

of tcther, when your patience ts exhausted we 
: = . your patience CANSUSICR, Mr. Long's hobby. apart from 
s languages, 1 writing. under his own 
whic vou hay t a clue, when you couldn't name he ontrib humorous 


articles and romantic stores to a 
care less, when you're beat to the wide, when number of journals 
ve ce up to the eves, when you're under a * * * 
, Ik A GOOD addr means any 
{ - ’ » » 
cloud, when you've s your bolt, when you're hie the nek Gene whieh Secu 
Korn and Muriel Atk ire taking 
up a tree, wh you've had wt, chum, over is bound to succeed. Could 
anything be nice h Tranquil 
ts : time you called im Harris Vale, Blackheath Vil > Miss 
Atkins, for many years hon. secre- 
ary of the Regent Ad ising Club 
and Miss Korn, wh was Rovds’ 
home and export spa iver, should 
certainly not lack the ability to give 
their shop the righ of publ 
city 
Antiquarian, scarce, and out-of 
print books will be th maim con 
distinctive showcards, clever cut - outs by cern—in case you ™ o buy of 
sell any 
HARRIS * - 
WHICH 1s the des n of block 
THE FIRM WITH EXPERIENCE makers and type-s io ihe 
~— afyy 4 . 1 KING) TREET LONOON. W country” Posener Walters & 
" ' Harris, Lid hink th they may 
a Their chair id managing 


director, Leonard Hewland, was one 


JANUARY 


“ Friends of Natty” 
pay tribute: Norman 
Kark’s art exhibition: 
How Gordon Long got 
that Scots accent 
New venture by 
Susan Kornand 
Muriel Atkins: The 
Hewlands celebrate 


By CONTACT 


of the proncers of the day-and-night 


Last week he and Mrs. Hewland 
celebrated thew golden wedding 
Both have been active directors of 
he firm for nearly forty years; and 
where be to honour their golden 


wedding than in their office in Shoe 
ng the people with whom 
they have worked for most of their 


lives 

To the Hewlands, Fleet Strect ts 
hom Throughout the whole of 
the bluz they seldom missed turning 
up at their office Their Rolls 
Royce lmmousine has for many years 


been recognised by the = silver 


Mr. and Mrs. L. Hewland 


elephant sadiator cap which they 
iw vs carry is scot 

Many of thew Fleet Street frends 
dropped in to congratulate them 
But the real guest of honour was 
the little silv elephant, which for 


the occasion was unscrewed from 
the Rolls, brought to the party by 
the chauffeur and toasted im 
champagne 


WEEKS WISECRACK 


~ 


“I’ve been fined so often for 
parking that the magis- 
trate now allows me a 
series discount.” 
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Production costs of our 
20ft., 30ft., 40ft. and SOft 
films and filmlets are quite 
moderate—even in full 


colour and with well- 


known stars. You owe it 
to yourself and to your 
clients to be fully informed 
on the cost of making and 


exhibiting Younger Budget 


: a 5 pe en os ta , Films and Filmlets. 
urselves 


YOUNGER BUDGET FILMS AND FILMLETS DANIEL F. WARNOCK, DIRECTOR OF NATIONAL SALES 


28 ALBEMARLE STREET LONDON WI! REGENT 6593 
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Our stars of stage, screen and sport, v » ee 
javailable, are usually willing to help sell your pr t : ® 
Take MissSally€inn How ¥ : ? aia le. This attractive British star 7 
rated with ué to mak ne first-rate Technicolor filmlets for N . 
I heragency 1 James M. Greenwood Advertising Ltd ane 
We invite Yow t me of these latest productions of ours and t ; 
, :dge for yoursalff{low convincing are these modern Younger Budget I 
nd I ts. The ‘ no doubt about the effectiveness of film ad 
, t ta werking in their natural medium, give living testim 
is . , aes lourful motion films and filmlets 
ee . 
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selling to 
Britain 
in miniature 
if you're 
selling 


to 


Bath 


.. through 
the 


Wath 

AND WitldS 

, gyronritle 
And WERALD 


CURRENT ADVERTISING 


ACCOUNTS MOVING 
Duratlex Shoes 
Go To Everetts 


Fveretts Advertising Ltd 


' 
‘Dp 


* 


Tt i ] { Wilson 
Advertixing Lid. | k 
“ : ey 


S. ©. Peacock Ltd 


f fF 
d, a su 
vy & Warr 
gc being 
» > 
ACCOUNTS RELINOUISHED 
As from Jun Nevin D. Hirst 
(Advertising) Ltd. (Lec 
' f H ns 


Is) w 

it Is) Lid 
nd ) 
, . 

NEW ACCOUNTS 

fF. Allan-Cooper A Co., 
wav b ppointed 


t and weekly 1 

. . ‘ 
Watson-Brown Advertising Ltd 
‘ h r a 


w) 


Th Manches 
Advertising tLtd., 
ued hand id 
Ww Lid 
. * . 
john Willis Advertising Ltd 
Manchester) have t pp { 
Moder iH 
4.14 which 


NEW CAMPAIGNS 
t Allan-Cooper & 
Note 24k: oh 
» journals. Th 


ates Lid 


l 
P ‘ 
Tr ‘ 


p 
Kingscott Ltd 


x 


ring in 
! \ Dudley 
Turner & Vincent ltd 

1. B. Browne Lid 

d 

Wionntic 

* * * 

OVERSEAS ACCOUNTS 


ct I Lid 


iB t U S.A 
Seott-Turner & 
Associates Lid h ly 
f ‘ th 


Hewitt, Ogilvy, Benson & Mather 
Inc ~ York hav an 
d t d 


| 


Tr Conte ns ind 
Vl , cre. Sterling Advertising 
Agency Inc. w c nu 


ued 


1 
“ 


* . * 
Chin Competition To 
Boost Shaver Sales 


A “ch compet ”n s the basis 
rf » KUB dry s 
c paign. Th 


aver 


ae | ond ' 


jt Cl I Produc 
I Trowbridge Pritchard & Co., 
lid. (B vd he pub 


More Sponsors For 
Radio Luxembourg 


ndon Lid., Pro 
eres will be handled by 
Young & Rubicam 


sf O.K. Sauc 


fin c 
s used Pp 
1. B. Browne 
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7 hat B y & Ww ton Lid. py || ag Aprcming Ne “sok ee 
’ Bt aoe : r 9 d by th uction “'S P in ir 
- | You're he, Liverpool ‘fice of the agency Pitre sing ser resting. feature on the posters 
, : r ‘ f grea nlarged half-tone 
* . * ree? Downtoms Lid. are ¢ 
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ae | a M Watct 
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a | | nd the provinces of the 20th 
= Rk \ Centur Fox f The House in 
7 \ssociation \ Carney : > 
\ ‘ A Gent ; ‘ mas showing the 1 ir 
; b idle of |} \ ‘ h wz the compet 
. 4 t 7 f ns, with 
pe Po ~ ‘ sisi sa — . 
—_ Ww! le and il ct nd 
hog nving window 
~ m d i d 2 
nc ft on wit he competition 
' fhe KUB 
2. ; i by R bs ’ 
oc ——_ - ! Ltd This w h h th r\ 4 * * * 
ga 1 to be held M P. 
ee | rs New Free Trade H ey, 
* * . M .. ad 
¢ d , q 
a! " : 
Co. Utd, ba: i f 4 G Rad Pp y — 
3 we | oe ae | 4 n Radio Luxembourg on Monday 
‘ [= ats, - . " Aw " . » 45 Sy q 
o : a ;, mie ef € nah 
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\ ‘ onery (trad pap ! veh] en: * = . . . F ' ' 
: wort dv sing d fo , eo © » “s Basil Rathbone w v th d 
Minden tenner Wank Ltd ’ first { The Man { 
“ . }, ah, wt, ’ i t r t 
: \ . . . . ¢ Wg PS vl. j . foNowed a \ 
4 k wal f Dew “ . al Woya Go ge Raf nd the Abhev 
wits have tween placed for 19 OPE WAT Theatre Players of D ’ 
Pu othe t ravines me tk A Towers of } 
: le press Tt will 7 ag . ata : ne. thee aes . 
7 + ’ ning pape ' uw oadvertising in Scotland J ¢ bap y Gibbs asents 
published im " which \ ts) Paol FE. Derrick Adver- ae Fat Ltd. 
ool eves vou ‘ tising Ltd. A new scric NE, the 
- he Bririth marke ' now unt h This new poste f airymaid I day under tt “ir of “Wh 
7 x 4 ‘ \ ’ { f th é red Alfred Pember- S It w f ire th dven- 
( full details m the A “ vy will he show » Path Px ton Ltd., . n Scot ‘ f™M OK ee f 
Manager on . N x4 t which rt i pD ried by a Georg ‘ h t 
__ eee > spring range of Alligator Rain- P ma ltd 
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“AI The 


(HRISTIAN RAL 


- is largely made up of those people who refrain from smoking, 
drinking, and excess expenditure on personal amusements. 


It can therefore be reasonably supposed they have more buying power 


for other semi- or essential requirements. 


It’s a family paper that gets results because its readers believe in it! 


@ No increase in rates since 1917 
@ No increase in price since 1918 
@ No drop in readership 


6 TUDOR STREET, LONDON, E.C.4. Telephone: CENIRAL 3624 
* 
—_s OR, 4 WESTERN ESPLANADE, PORTSLADE, BRIGHTON, SUSSEX 
Telephone: HOVE 472889 


1962 4" 
BATTERSEA PARK 122,195 


PLEASURE GARDENS “scan 


July to December 1951 
FESTIVAI GARDENS LID ann 


FESTIVAL PLEASURE GARDENS will | ——S— 
blic this Season from MAY 24 to 06 TOBER 


Many mew atin ll Nee and HOME COUNTIES 
‘omany milo NEWSPAPERS GROUP 


\ nited number of SHOWCASES a i 
Ap 
sdiate to the CONCESSIONS MEAN 


’ —_ PER TRADE 
FESTIVAL GARDENS, BATTERSEA PARK scot 45) FLAT 
Battersea 6444 INCH RATE 


SOL VENIR GLIDE 


ae 86TH CHRISTIAN HERALD COMPANY LIMITED === 


FOR OIL COLOURS 
published before the Seasor en Represented in London by 
WATER COLOURS MESSRS. C. H. G. NIDA LTD. have been WEL KUFCHEN, fr. LTD 


13) Fleet Street, EC4 Central 1960 


Sole Agents for Advertisi ice in this P . 
POSTER COLOURS Enquiries should be addressed to them at Head Office 
91 ST. MARTIN'S LANE, LONDON, WO 2 MANCHESTER STREET, LUTON 
GEORGE ROWNEY & CO LTD Telephone: TEMple Bar S735 € Phone: Luton $050 


Advertisement Manoger . C. W. Gilder 
O PERCY STRERT © LONDON I 
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ADVERTISER'S WEEKI 


lord Beaverbrook 
is 


lord Bilsland 


LIHAT RLS. Dasies, 
Po Wak { 


he fl the Advertising 
lid y Ga j “ 
‘ . ‘ 
THAT A. Hf Knowles Ttd., Man 
chester, are to stage a tashion show 
at the Bristol Restaurant, (€ ork 
Street, Wo, on Wednesdays, tor 


blita Ltd. of Manchester to launch : iwe } . , , . i 7 . ADVERTISING 
ab io? sake oo vin 19! | Perit, deh DIARY 


F P Friday, February | 
' ‘ 


( 


sMeroN OE 

Tuesday, February * 
“ ext A 

G : 

uk and w 


W. BL Morrell THAT 


iN 


Surbiton council have 
approved an application by Solo 
signs Lid. for consent to erect an 
advertisement site on land adjoin 
. , ing 86 Broadway, Surbiton. 
THAT Janet Browne, I * * * 


at 


THAT withn a week f th 
| ' i i ‘ ! + 


PPIVIVIIVIV IVY IVIVIYYT 


4 
ask VOUr cc car Nationa iit A 


enting 


studio friends re tl 


. . . 


THAT Glasgow Press Club has 
agreed to admit advertising agents 


abo Uf “ oo * 
Geltot- aera: 
I] Aitan ADVERTISEMENT 


BLOCKS 


LEADING SUPPLIERS eat iek a an 
TO THE LONDON STUDIOS in ADVERTISERS WEEKLY 
OF ARTISTS’ MATERIALS 


prior to January 1, 1951. 


Rodney 4560 and Rodney 6165 Will Advertisers please ind Screen P 


J. Clements « 


é advise us if they wish these wile A Etheridge 
87, Crofton Road, London S.E.5 as Alia a diate nd S. J. S. Herbert hor 


@ DAILY DELIVERY SERVICE a 


they will be scrapped on 


A AAAAAAAAAAAdA AA h ddd February 29. he : - — it - 
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THHAT f old : ; & Belding Wednesday, February 6 
: N i 4 j . { : t the Pu Bowl, Mayfair INSTITUTE OF P po 
fe F . ‘ * Speak 4 Hee, Red 
( . ‘ * ' ; 
THAT . ons wer Reeas as Boce I ' 
ved f £18 year job ‘ Matthew Cross i 
of Brigt ' firecto een ean ans 
* . * 0 pm 
- THAT Lithgows Lid, Port Glas ae 
; gow, who h 1 1,000 ships acer A . ' 
hey w founded in 1874, fance Cafe Roya 
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e THAT owners of 70 fly-posting 
* s niv wall vd ptv shop 
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‘ . * * 
THAT Sheila Sim and Richard 
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PHOTOPLA 
is the family film 


MagaZ ine 


ttre 


¥ 
Well-produced, it costs 1/3d, so is not lightly thrown away. y é 
It stays in the home. Yet independent figures show 3 ; 
an average of 6 readers per copy. Obviously PHOTOPLAY * ) 
4 is read by the whole family (plus some friends). | 


CE ES GO eo i2 


AT £100 A PAGE 
PHOTOPLAY IS A FIRST-CLASS BUY 


BRITAIN’S BRIGHTEST AND MOST INTIMATE FILM MAGAZINE 
An Argus Press Publication @ 8-10 Temple Avenue E.C.4 © Central 3514 


MEMBER OF - THE A.B.C 
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SUUNVERIISER'S WEEP 


BASIC FILMS 


Wedily Shows Deslas Pelouers Coalville limes 
Diamond Jubilee 


I Coalville Times, “ 
. b 


SPONSORED FILMS 


Crown Theatre, 86 Wardour Street, W.1 
bt JO pom 

on 7th, (3th, 2let and 28th na world is 3 

of jron and Coal 


V iston, te< - 
| » 
es are cordially invited i p | New Yor t Trades Review, ‘ak 
c ; r t f chnical sul 


d plant of 


PHOTOGRAPHERS 


BR GS; ! ‘ 1 Vision's The Tienes 
of tthe 1982 British Sadeutstes 
F air bh pag { 


MUS eun HAA ! | " a ee | : ff ~ 


Practical Television « 


22 CHENIES STARE ET-W-C-l 


STOP PRESS NEWS! 


DURING THE FIRST THREE WEEKS OF 
JANUARY 1952 THE NUMBER OF HOURS 
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ADVERTISER'S WEEKLY 


pings 


Home Furms 


It's a question of 
great concern to you — 


to all of Great Britain. For your 
economic strength depends in- 
creasingly on your capacity to trade 
with other free nations 


If you are looking for new American 
business—or for ways and means to 
increase your present exports to 
this country—the Haire Specialized 
Trade Magazines are in a position 
to help you. Here you can obtain 
up-to-date information on eleven 
major American markets . . . and 
the advice and counsel of editors 
with broad experience in their mer- 
chandising fields. 


Today, such aid will prove more 
valuable than ever before 


Write for full market intormation— 
or call on our British representative: 


Mr. Will Kitchen, Jr. 
131 Fleet Street, London, E. C. 4 
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— STOP PRESS — 


BUTLER: TRAVEL AGENTS SAY 
AD. SCHEDULES STAND 


(Continued from page 143) 


pected from seaside resorts in the 
United Kingdom in an effort to 
secure as big a slice as possible of 
the normal bookings for the 
( ontinent. 

The big travel agencies are not 
likely to vary their ad. schedules. 

A. Zz Kirkham, advertising 
Polytechnic Touring 
said: “Our summer 
not be curtailed. 


manager, 
Association, 
advertising will 


| Tours will be re-arranged to meet 


the mew currency restriction.” 

WwW. D. C. Cormack, advertising 
manager, Thos. Cook & Son Ltd., 
said “The major part of our adver- 
tising appropriation for continental 
travel has already been spent. Our 
advertising plans are made more or 
less om a week to week basis and 


| there will continue to be a limited 


amount of advertising. it will 
depend on public reaction as to how 
much there will be. We will not 
go on flogging a dead horse but at 
the same time the horse may have a 
lot of kick in it still which might 
surprise us. Sixty per cent of our 
clients are for cheap 10-day holi- 
days and will not be affected. Tours 
which we may have to cancel are 
not featured in national advertising.” 

Classified advertisement managers 
are wondering how the Minister of 
Labour's Notification of Vacancies 
Order will affect their “smalls.” 

The employer can still advertise. 
But the advertisement must make it 
plain that applicants for a job must 
apply to an employment exchange 
or scheduled agency. In special and 
exceptional cases, however, an em- 
ployment exchange may permit an 
employer to advertise without this 
restrictive condition and to engage 
workers covered by the order with- 
out reference to an employment 
exchange or scheduled agency. 

W. H. Smart, classified advertise- 
ment manager of the “Daily Tele- 
graph,” said that past experience of 
the Control of Engagements Order 
did not make it appear that any big 
decline in classified advertising was 
likely. 

Other ad. managers expect a 
boom in ads. for second-hand sales 
as result of the impending shortage 
of new goods in the shops. 


NORTH WALES 
CONVENTION 


“Making Your Advertising Attract 
The Visitors” is theme of second 
Holiday Convention organised by 


| North Wales Publicity Club to be 


at their office at 180, Fleet Stree 


| held in Town Hall, Rhyl, morning 


and afternoon Friday, February 22. 


Marquess of Anglesey, president, 
will preside. Arthur Chadwick will 
take chair. Morning session devoted 
to attracting foreign visitors. After- 
noon session designed to give prac- 
tical guidance on publicity matters 
to hoteliers and boarding house 
keepers. F. W. Jefkins, of the Ad- 
vertising Association, “will put dele- 
gates wise to some of the bogus 
advertising propositions which are 
apt to be foisted upon the unwary 
advertiser in the holiday industry.” 


New Hoover clectric polisher for 
floors, furniture to be introduced at 
press preview "ebruary 25. 


London, E.C 4 


Phone 


EIGHT RESORTS 
PUBLICITY LINK 


Hight Somerset resorts will make 
combined effort to attract more 
British and overseas visitors. 

This was decided by representa- 
tives of Bath, Cheddar Caves, Cleve- 
don, Glastonbury, Longleat House, 
Wells, Wookey Hole Caves, and 
W eston-super-Mare, who have 
formed “The N Somerset 
Tourist Association.” 20,000 copies 
of descriptive folder will be distri- 
buted overseas, 12,500 copies sent 
to travel and transport agencies in 
this country. 

Visitors to any of these resorts 
will be encouraged by advertising 
material to visit the neighbouring 
resorts. 


N.P.A. PREPARING 
CODE OF ETHICS 


N.P.A. Advertisement Committee 
is understood to be considering in 
draft form Code of Ethics for 
guidance of advertisers, agents and 
publishers. 


Starting April, new campaign will 
appear in Halton’s “Eagle” and 
“Girl” for Batgers’ Silmos Lollies. 
Competition advertisement will ask 
readers to identify famous stage, 
screen or sporting personality photo- 
graphed from unusual angle. Han- 
dred prizes offered each insertion. 
Agents: Lambe and Robinson Lid. 


RK. A. S. L. Robinson, director of 
publicity and tULnited Kingdom 
representative of Jersey, appointed 
Blackpool director of attractions 
and publicity. Salary is £1,200 a 
year, rising to £1,500. 


“Wholesaler,” new monthly cater- 
ing for wholesalers in groc 
fruit and vegetables, is published by 
Kingsley Publications, subsidiary of 
James White Ltd., industrial de- 
signers. It will appear in March. 


Gifts from 10,000 guineas from a 
newspaper to 2s. 4d. from small boy 
at St. Bride's School, Chagford, 
are flowing into £210,000 appeal for 
restoration of St. Bride's. First sub- 
scription list now being prepared. 


“Pins & Needles,” quarterly 
magazine that helps women to make 
their own and their children’s 


clothes, will be published in future, 
commencing with the next (March 
May) issue by founder editor 
Christine Veasey, instead of, as 
formerly, by Kemsley Newspapers. 


Incorporated Sales Managers’ 
Association arranging one day meet- 
ing of London Students Society at 
Victoria Halls, Bloomsbury, on 
Saturday. Experts will give possible 
solutions to topical sales problems. 

Presentation to Kemsley’s north- 
ern editorial director N. H. Booth, 
arranged for to-morrow (Friday) in 
Manchester unavoidably postponed. 


Chancery 8844 
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